Mapuja JI. Mapcenuh' 077.5:355.48(470:477)"2022/..."

VHCTUTYT 3a eBPOIICKE CTYAMje 323.23:077.5X"2022/2023"
Beorpag (Cpduja) 077.5:316.752.4
Opuiunanuu HayuHu pag

[Tpummpen 05/11/2023

ITpuxsahen 23/02/2024

doi: 10.5937/socpreg58-47530

KVJITYPA OTKA3VIBAIbA HA TBUTEPY
- OTKA3SMBAIBE PYCA 1 YKPAJVIHALIA
Y KOHTEKCTY PYCKO-YKPAJVIHCKOTI PATA

Caxerax: OBIM MCTpaXMBambeM aHaIM3Mpa ce PeHOMeH KyNType OTKasuBama Ha
ApyLITBEHOj Mpexxu TBUTEp y KOHTEKCTY PYCKO-YKpajuHCKOr para. KynTypa oTKasubama,
Kao IPyIITBeHN peHOMeEH, CBe BUIIIe 10d1ja Ha 3HaYajy Ha APYIITBEHNM MpeXaMma, a Teurep
je IoCTao KIbyYHO OKPY Kekbe 3a M3paXkaBalbe I JIUje/berhe CTaBOBa O OBOM NuTamby. Llnmb
OBOT ICTPaKNMBaMba je pasyMujeBambe HaulHa Ha KOjyI KOpYCHUIIM TBuTepa 0dmmKyjy aic-
KyPC O Ky/ITypH OTKa3MBaka TOKOM aKTye/THOT PYCKO-YKPajUHCKOTL paTa, Kao I MpolLjeHa
VMHTEH3UTETA KyAType OTKa3uBamba TOKOM [IBa PA3/IMIUTA BpEMEHCKa IIepUOfia — MapT
2022. m mapr 2023. roguHe. Y MCTpa)KMBarby CMO KOPUCTW/IN KBaHTUTATVBHO-KBaJIMTAa-
TUBHY METOJly aHa/IM3€e CafpyKaja ¥ aHanM3y gucKypca. Hamasy ncrpakupama ykasyjy Ha
nosehaH MHTEH3UTET KY/IType OTKasuBamwa y MapTy 2023. y ofHoCy Ha MapT 2022. TofyHe.
PesynraTy ncrpaxnBama Harjlalasajy fa je Behu Opoj TBuTOBa dM0 HAaNMICAH HeraTYBHUM
TOHOM KOjJ C€ MaHU(ECTOBAO KPO3 arpecuBHe I YBpeI/buBe KOMEHTape U KPO3 OIITpPY
TIO/Tapy3alMjy y iBa CYIPOTCTaB/beHa Tadopa, MITO je y CKIay ca KapaKTepUCTHIHNM
odpaciuma KynType OTKasuBama Kaja je ped o Teurepy. Kopnmheme xemrarosa mo-
Kasasio ce Kao MONHO CPefICTBO 3a IpOMarupame Ue0orNja M KOHCTPYKIUje 3HaYerba,
omoryhasajyhu crBapame ofpehenor HapaTyBa 1 onaxiaBajyhy mosesusame ca ocodama
Koje fmjene CIMYHe CTaBoOBe. VcTpaskuBame IpyXa 1yd/bu YBUA Y AMHAMUKY KYIType
OTKasVBama Ha TBUTEPY Y KOHTEKCTY PYyCKO-YKPajHHCKOT paTa, IeMOHCTpupajyhn kako
APYLITBEHU Y IIOJINTIYKY forabaju odmKyjy HepLemjy 1 cTaBoBe KOPUCHUKA TBuUTepa.

Kipy4He peunt: KynTypa oTKasyBama, TBuTep, PyCKO-YKpajuHCKM paT, Pycu, Ykpajunim
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Y caBpeMeHOM APYIITBY, PeHOMEH KYIType OTKasMBatba IOCTaje CBEIIPUCYTAH I
IyOOKO yTUde Ha HauMH Ha KOjU KOMYHMIMPaMO, Pa3MUIIbaMO ¥ MHTEParyjeMo ca ApyTru-
ma. IIpBo, mocToju MeTa OTKasMBamba, Koja MO>Ke OUTH MOjeAMHaL], SpeH I MV KOMITaHMja
KOja [OJI/INjesKe OHOME IITO HAa3MBaMO ,OTKA3MBAEM  WIIN ,,TIPAKCOM OTKasuBama . Heke
IIpaKce OTKa3uBarba ce BpPTe OKO Mefnja, yK/bydyjyhn odjaBe Ha IpyIITBEHNM MpeXaMa,
KaKO OHe KOje eKCIUIMIINTHO KOPICTe TepMIH ,0TKa3aH" TaKO U OHe KOju OBY pujed He
KOPUCTe eKCIUTMIINTHO, a/li ce OffHOCe Ha oTKasuBame (Ng, 2022). [Ipema bpomeuuy, To
je, Hajd/maske peyeHo, ,,4MH IIOBJIaYeba Off HEKOTa Yuje je M3pakaBarbe — OUIO IIOMUTIYKO,
YMjeTHUYKO MM HEKO APYTO — HeKafa d1Io Kodpomounto min dapeM TOIepUCaHo, alu
Buie Hije” (Bromwich, 2018). Ex IIu To omucyje kao ,,moBnadere dumo Koje BpcTe Mo-
APLIKE OHMMA 32 KOje Ce MpOoLjerbyje la Cy PEKIU WM YU/ HEIITO HENPUXBAT/bUBO
wit Beoma rpodrematnano (Ng, 2020, p. 623). Ilerposuh uctnde na je peHomeH Kyarype
OTKas/Barba Pe3y/ITaT Mujelllama IPefMOfIePHUX U TOCTMOAEPHIX 0dpasalia JPYIITBEHOCTI
U Ja ce MoxKe Jle(MHIUCATH Kao ,,TIPaKca yK/Iamamba U3 jJaBHOT IIPOCTOPA HEKOT HOjeMHIIa,
OpraHysalyje 11U IpOU3BOJA Y LM/bY YCIOCTaB/batba PABHOTEXKE KOja je HapylleHa yciey,
CTBAPHOT WM M3MUIUBEHOT KpIlIeka JOMIHAHTHIUX APYLUITBEHNX HOPMI M BPEFHOCTI
jenne 3ajegunie” (Petrovi¢, 2021, str. 172). YecTo je 4MH OTKa3uBamba ,I0BIAYeHE OUIO0
KOje BpcTe MofipIIKe (I7IeflaHoOCT, pahere APyIITBEHNX Meiyija, KYIIOBJHE IIPOM3BOJia Koje
Ta ocoda moppxkasa, nth.)“ (Ng, 2020, p. 623). Ca gpyre crpane, [Tuna Hopuc otkasubame
IIpOLIjerbyje Kao ,[OKYIIaj fja Ce HEKO M3OMIITH 30T Kplera ApyurrBeHnx Hopmu ' (Norris,
2021, p. 2). YriiaBHOM, pafitbe KOje JOBOJIE IO OTKa3MBakba Cy ,,3a OHE 3a Koje Ce IIPOLujeHn
Zla Cy peK/IU YIM YPaayIIA HEeIlTO HeIPUXBAT/BIBO MU BEOMa IIPOOIeMaTIIHO, TeHePaTHO
U3 MepCIeKTUBE COLMjaIHe IpaB/e, HOCedHO OIMpPe3HM Ha CEKCM3aM, XeTePOCeKCH3aM,
xoMopodujy, pacuszam, MaITpeTHpae u cpopHa nutama“ (Ng, 2020, p. 623).

ITocTaB/ba ce MMUTabe KAKO je YOIIITe HACTA0 TEePMUH KY/IType OTKaduBamwa. Omire
je mpuxBaheHo na uspas ,,otkaszan” nmormue us ¢punma New Jack City usz 1991. roguse.
Y cana Beh nerenapHoj cueHn, HapLucougHor npodaeMarndHor muaanha, kora urpa
Becnu CHajuc (Wesley Snipes), KpuTukyje feBojka 300r HaCHIHMYKOT ITOHAIIAka, Ha
1ITa joj OH ofrosapa: ,Otkaxu Ty [xeny]. Kynuhy gpyry“ Haxon nssjecHor BpeMeHa,
taj unrar he y cBojoj mjecmn ,,I am single® ynorpujedurtn u penep JInn Beju (Lil Wayne)
(Romano, 2020), a Hemyro 3atuM cy Black Twitter n yunBepsnureTu npeysenu oy ¢ppasy
¥ TI0Ye/IM aKTUBHO Jia je yorpedibaBajy.

Taxobe, Bpujeny HaOMeHYTH pas3nuKy usMeby KynType oTkasusama u call-out
KYIType, OfJHOCHO Ky/IType Ipo3uBama’. Kynrypa nposusama ce feuHuIIe KaO jaBHO
U3pakaBare Oropuerba Ha Pajiihe OTBOPEHOT I IPUKPUBEHOT PACKU3Ma, CEKCM3MaA U XO-
Mo¢oduje, kao u Ha apyre odnuke Herpuemnsoctu (Ahmad, 2015). Ipyrum pujednma,
Ky/ITypa IIpo3uBama CIy>KU Kao aJlapM I YII030perhe OHMMa Koju Kplile ofipehenn npy-
IITBEHO-HOPMATUBHY 1 BPEIHOCHY KOHCEH3YC I fjaje 0codu IaHCy fa ce nckymm. Kyarypa

> Vako du ,,TposyBame” MOITIO SUTH CPEAiCTBO KOje ce KOPUCTHU y KYITYPM OTKa3UBama, TO He

3Ha4M ucto. KynTypa nposnBama IpecTaB/ba d1jec jaBHOCTU y Be3! ca HeKVM IIpeKpllajeM, He
Mopa Jia ce OfHOCH Ha jaBHY TMYHOCT WM SpeHf|, HUTH ce GpOKycupa Ha IOB/Iadelbe IOfPIIKe jep ce
MHOre Ipo3uBKe yryhyjy 1 oduaHnM rpahaHyma Koju Cy y4MHIIM HELITO IITO Ce CMaTpa MOPATHO
HENCIPaBHUM.
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OTKasWBama He flaje 0codu APYTY IAHCY U3 Koje S MOITIa fla Hay4M 3aIlTo je TO IITO je
IIPBOSUTHO ypajuIa jome’.

Kynrypa oTkasuBama nogujennia je mydImky 1o MUTamy IMOAPIIKe 0BOj IPAKCH,
n3asnuBajyhu >kecToke paclpaBe O I1beHOM IO3UTUBHOM M/IV HETATVMBHOM YTULAjy".
C jemHe cTpaHe, TO je jefaH Off HajBMIIMX IIPMKa3a AeMOKparusanuje auckypca. C gpyre
CTpaHe, TO je ¥ CWIa IIeH3ype ¥ HeTPIIe/bUBOCTY IIpeMa MjiejaMa Koje Cy ¥ CYIPOTHOCTH
ca JOMMHAHTHVIM, IPUXBaT/bUMBYUM ApyIITBeHNM HopMaMa (Velasco, 2020).

KynTypy oTkasuBama iecHmIa IPUIIICYje MOMUTUYKOj IeBUIY roBopehn a teBuma
KOPUCTU 0Baj (peHOMeH 3a yhyTKuBame CBJX OHMX KOjU Ce He IIPUK/Iabajy MNdepaTHuM
BpyjegHocTuMa (Norris, 2021). Ho, 3adpuHYyTOCT y Be3u ¢ OBUM IMTabUMa U3PA3UIU CY
" yTHIajHN nHTeNneKTyany momyT Hoama Yomckor (Noam Chomsky), Maprapet ATByz
(Margaret Atwood), I'mopuje Crajuem (Gloria Steinem) 1 gpyrux, y OTBOpeHOM HUCMY
Xapiiepc maiasuny® (Harper’s Magazine) y KojeM ce Ka)ke Jia IOPacT jaBHOT cpaMoherba u
M3OIIITaBamba, Kao I 3aciijel/beHa MOpa/IHa UCK/bYYMBOCT HUCY KOPUCHM IO IIpaBUY-
HOCT 1 fuckycyjy. IloTnmcHuIy oBOr mMcMa TBpJie ia je KYATypa OTKa3MBamba OTHUIIIA
npepasneko, ocyhyjyhm oBaj Tpeng, a 3aropapajyhu cnodony rosopa.

Y cBaKkoM ciry4ajy, IIaBHM apIyMEHT IIPOTYB KYITYpe OTKasUBama je HaI/lallaBabe
nmdepaHe XereMOHIje Y CaBpeMeHOj aKaJieMIjI Koja HaBO[Y KOH3epBaTIBHIje (pakynTeTe
U CTYHeHTe Kao IpUMep Ja Cy BUXOBM CTaBOBYU YTUXHY/IM U Jla BUIIe HeMajy HUKAKBY
Ba)XHOCT M yTUIIAj y caBpeMeHoM fpyiuTBy. Ha ToM Tpary, KynTypa oTka3uBama IpencTa-
B/ba jeJHY BPCTY amaparta 3a cnpoBobeme ,,upeornomke unctke (Velasco, 2020). Jour Hexu
Ol BOKHUX apryMeHara je CBaKaKo IIONMTHKA VJeHTUTEeTa KOjy KOHCTPYUILIY CaBpeMeHe
BPMjeIHOCTY, a JOAATHO MX yuBpIuhyje KyATypa OTKa3)Bama 1 Ha Taj Ha4MH IIPaBM jOLI
nydmpy nonapusanyjy nsMehy konsepsarusana u mudepana (Norris, 2021).

Ca mpyre cTpaHe, apryMeHaTa Koji HOJp>KaBajy KyITypy OTKaslBama je JaleKo Marbe,
anm miak nocroje. HauMe, y 0BOM ciy4ajy KyITypa OTKasyBaba ce CMaTpa IOCTeIbIM
II03MBOM 32 IIPaBJy, TO je KPUTHKA CUCTeMCKe HejeTHAKOCTH, CPEHCTBO 3a IOAM3athe CBU-
jecTyt 0 HempaBAy, a He Haraf Ha onpebene nojennuue (Clark, 2020). Knapkosa Hararasa

> Kop KynType oTKasuBarma 0coda Koja je M3rOBOPI/IA MM HAIMCA/Ia HElLITO LITO Ce CMaTpa Helpu-
MjepeHIM ce UAeHTU}UKYje, a 3aTUM ce [I031Ba Ha YKI/jatbe CBUX IIpaBa Ha BeHO IOCTojambe. [Jakie,
CBAKO KO je IOIOXKaH IIPO3MBAbY MOXKe fa/be OUTIL MOIBPIHYT OTKA3UBAbY, /I 11 He MOpa. Y IPMH-
LMY T4j ,TI03UB" fIjefTyje Kao YIo30petbe I Ipy>Ka 0cod1 MOryhHOCT fja IIpOMUjeH I /TN IPUIATOfI
CBOje U3jaBe, MUIIbEHA U CTABOBE, jep Y CYIPOTHOM MoxKe d1TH ,,oTKazana“ (Rabouin et al., 2021).
*  Jom yBMjek HMje YCIOCTaB/beH KOHCEH3YC y Be3M C TUM KOjU CY TO I'PAaHMYHY [TapaMeTpu KOju
IOBOJIE 10 KY/IType OTKa3yBama U i /1M YOIIIITe HOCTOj| YT UCKYIUbelba Kajla CTe je[[HOM OT-
kaszaHu. CTide ce yTHUCAK Jja Cy KOJ| KYAType OTKasuBamba OCTPaKU3aM, )XUT0OCarbe U Ka)KibaBatbe
IIPUOPUTETH, a Ia Ce BPJIO MaJIo IIPOCTOpa flaje pa3MaTpamy CUTyalje Koja je ocody HaBena Ha
TaKaB CTaB, MUIL/bEIbE, U3jaBy.

> OTBOpPEHO NMCMO IOYMIbe TBPAHOM JIa Ce Hallle KYITypHe MHCTUTYIIMje Halase y IPeTOMHOM
TPEHYTKY: ,/IOK CHaKHY IIPOTECTH 33 PACHY U IPYLITBEHY IIPaBJy JOBOJE JI0 3aKaCHje/INX 3aXTjeBa
3a pe)OpMOM IIO/IUIINje, OHU UCTOBPEMEHO YK/bYUyjy U IIMpe I03uBe Ha Behy paBHOIPaBHOCT 1
IPYLITBEHY YK/bY4eHOCT, HAPOUNUTO y chepama BUCOKOT 00pa3oBarba, HOBUHAPCTBA, GUIAHTPO-
nuje ¥ yMjerHocTi. MebyTiM, 0BO IPyIITBEHO MPENCIUTUBAbE [10jadasIo je MMperhe MOPATHIUX
CTaBOBA I TOIMTIYKMX OIpefije/berba Koja IIOC/beNIHO TeXe CIad/berby Hallle BO/be 33 OTBOPEHOM
pacIpaBoOM I TOJIEPYICabeM PasIMIUTOCTH, @ Y KOPUCT UJeONOLIKOT KOHGOPMI3Ma®, HABOJM Ce Y
nucmy (Harpers, 2020, July 7).
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Za ,APYLITBeHN Mefuju oMoryhaBajy cToTMHaMa X1bajia, aKo He U MMIMOHNMA JbYLY [a
MICKOPJICTE YMPEXXeH! KOJIeKTHB 1 ocjehaj HemocpeqHOCTH ia 3aXTHjeBajy OATOBOPHOCT Off
Hn3a Mohuux mynoctu (Clark, 2020, p. 3). ITaBHM apryMeHT 3a KyITYpPY OTKas|Bamba je
Taj IITO OHA JIaje I/IaC MapIMHAIN30BaHNM 0C0daMa, y CYTIIPOTHOM HJIXOB I7IaC HUKaJia He
du morao na ce uyje. Ha cmaan Hauns En L1, nako nMa Heke KpUTHKeE IIPOTHB KY/IType
OTKa3JBama, Ipero3Haje Kako oHa oMoryhasa ,,0p3e, OIceXXHe OATOBOPE Ha Jijea Koja ce
cMaTpajy mpodieMaTnuHNM, 9eCTO OCHaXYjyhu TpagnuoHanHo MapriuHaan3oBaHe rpyie”
(Ng, 2020, p. 625). Taxobe, oBa cTpaTeruja ce MOXKe OIIpaBJaTy Kao IjeJIOTBOPAH ajlar ja
XPTBe, Koje HICY y MoryhHOCTM fja o0ujy mpaBHO odelTeheme MM jaBHO USBUBbEIHE,
IIOCTUTHY colyjanHy npasny’. Kynrypa oTkasuBama ce jolI TyMadl 1 Kao peHOMEH Koju
HpefcTaB/ba c100OAy TOBOPa, jep JOMyIITa CBaKoMe Aa ce o ofpebenom porabajy mnn
T10jaBy M3Pa3y Ha HaYMH Ha KOju XKe7l, de3 CTpaxoBama 3a Ka3HOM.

Jlaxne, pasmranTe TauKe IIEAMIITA ayTOPa IIPENCTaB/bajy HEOCTATAK jeIHOINIACHOCT
0 TOMe JIa /T je KYNTypa OTKas3NBamba epMKacaH 1 HEOIXO/aH afar 3a opdy mpoTuB Kpu-
BIYHIX Jljefla Ha MPEXXM aKO CaMO OTpaHM4aBa IMCKYPC U IUCKYCHjY O CYIPOTCTaB/bEHUM
ufejaMa, y CyI[pOTHOM, aKo je 3a)iCTa BaXKHa, IIoTpedHa joj je pedopma.

TBUTEP KAO AJIATKA KVJITYPE OTKA3VBAIbHA

Teutep ce Hamasy Mely HajIomyIapHUjUM ¥ Hajy TULIAjHUjUM IUTaTOpMaMa Apy-
IITBEHNUX MeJMja ca OTPOMHOM da30M KOPYCHIMKA KOj/ CAMOCTATHO KPenpajy MefyjCcKi
cazmpxaj’. Kako ncrmdae Munytunosuh, mpakca rpabanckor HoBrHapcTBa je cBe ydecra-
Nnja 3axBasbyjyhu TeXHOMOIIKOj MHOBanUju 1 yotpedu KouuenTta Web 2.0 (Milutinovi¢,
2019). Ca moryhHocTiMa Koje cBaka [pyIITBeHe Mpexa nma, Tsutep nosehasa usmoxe-
HOCT KOPYICHVKA MOMUTWYKUM U APYTUM pacnpasaMa. Takobhe, HepujeTko ce Kopuctn
3a IIMperbe FOBOPa MP)Kibe IIPOTHB MambUHA 1 IPYIUX yrpo>keHUX ckynuHa (Graham,
2015). OTka3uBame je cajia CTa/IHM TPeH[ Ha TBUTepy U KOPUCHUIIM OBe ITaTdopMe ce
coumjanusyjy fa dyny HeTONepaHTHM [IpeMa CBeMy ca unMe ce He caxy (Roos, 2020).

Kyntypa oTkasuBama koja ce y Hajpehoj Mjepu jaBba Ha TBuTepy uecTo HeMa jacHO
neduHMCcaH 11k, Beh ¢y y GOKyCy TBITOBY ITyHN) TOBOPA MPXKIbe ¥ KOTEKTUBHOT dujeca, a
OHO IITO je 3aIlpaBo HUXOBA I7MaBHA QyHKIMja ocTaje y cjenrm (Bouvier, 2019). Tumraro
3a Teurep je fa ce TaMO BP/IO 4€CTO MOTEXY IIOTUTUYKE TeMe Koje pasaBajajy jemHy u fpyry
CTpaHy IpyIIe Koje FOBOpe 0 0BOj TeMi, popmupajyhn yodudajeHy midepainy 1 KOH3epBaTUBHY

¢ TaxBu mpuMjepu yKbydyjy dojkore mokpera #MeToo koju je 1o ycMjepeH mpoTus MONHNUX ceK-

CyaJTHVX IIpEflaTopa 3a Koje Ce TBPAY Jia Cy BUIIe Iy Ta MOYMHIIN y3HEMIPABahe, CUIOBAIbE, 1A YaK
n nefodunnjy. Akrusuctu nokpera #BlackLivesMatter Takohe cy kopucTunu jaBHy ocyny Kaga cy
IIPO3VBA/IM Ay TOPe PACUCTIYKIX YIIOeHMKa, (aTanHe cydajese IOMUIMjCKOT HACHba Y 3ajeHMIIaMa
ca BehmHCKMM IpUnagHULIMA IIpHE doje, pacHe CTepeoTHIIe KOji ce KOPUCTE 3a IIPOJAjy IOTpPo-
LIAYKMX IPOM3BOJA M YHUBEP3UTETCKA Oflje/berba KOjuMa HeflocTaje pasHomukocT (Norris, 2021).

7 Osa morynapHa Bed-JIoKalja, IIpeMa OrpaHIuerby Be/InuIHe opyKe off 280 KapakTepa, IIpuIaja
MMKPOSIOIMHT I1aThopMaMa, a TBUTOBM Ce TeHepaTHO KOPUCTe 3a M3pakaBame ocjehama Kopu-
cHMKa o ofipeheHoj TeMu v mpodnemy. TBUTep je TOCTA0 OHO LITO CY HEKY ITOCMATpa4M Ha3Basm
TIjeTIoM ,, TeXHOJIOIIKe MH(PACTPYKType* IPOAYyKIMje BUjeCTH, Ifije HOBUHCKe Kyhe IIpoHaase mpuye,
anmy ¥ T7je HajrIenajy u konupajy jexuu gpyre (Paulussen & Harder, 2014, 543).
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rpymy (Smith et al., 2014). 38or pasgBajarsa IIEAMIITA U HA jeAHOj U Ha APYTOj CTPAHNU Ce
¢dopmupajy BpujeHOCTH U HOpMe Koje ofpebena cTpaHa 3aroBapa, cTBapajyhu Tako Bup
KOJeKTUBHOT npaeHTureTa. Odje cTpaHe M3HOCE CBOja I7IEAMINTA U CTaBOBE, CTBapajyhm
UJIeIICTIYKO OKPYXKerbe ca HelocTaTKoM pasmuntocti (Beard, 2020; Smith et al., 2014).

Ca gpyre ctpane, TBurtep 1Ma IOTEHIIMjaI [ja A4 I71aC MAPTMHA/IN30BAHNM IPylaMa 1
omoryh 1M Ja u3pase CBOje CTaBOBe, MOfM]jeIe Ufeje U OKYIIe Ce OKO Pas/IMIUTHX IIpodemMa
KaKo OV IpOMMjeHN/IN APYLUITBEHY AuHaMUKy. OBaj IIOTEHLIMjaI je MIYCTPOBAH MpKMje-
puMa Kao mito cy xerurarosu #MeToo® u #BlackLivesMatter® (Bouvier & Cheng, 2019).

Osa gpyurrTBeHa miargopMa ce oKasasa KOPMCHOM Y Y MOOWIM3ALVjU aKTUBYICTA U
IIPUCTA/INIA TOKOM ITPOTECTA M PYIITBEHNX IOKpeTa. Moske /la TIOMOTHE Y KOOPAMHAIV)I
aKTMBHOCTY, IIMpey NHGOPMAaLija U OKYIbaby /BYAU OKO 3ajefHIYKOT Huba (Bruns
& Burgess, 2011). [modanuu gomaruaj Teutepa omoryhaBa ak TBICTIMA [Ia Ce IIOBEXY Ca
VCTOMMIIUbEHMIIMIMA V3 LIMjeTIOT CBYjeTa, a TAKBA MHTepHAILIMIOHATHA COMMAAPHOCT MOXKe
ojavaTy ApyLITBEHE MOKpeTe U mopuhit CBUjecT 0 MUTamb/UMa M3BaH HAIMOHATHIX IPAHMLIA
(Bruns & Burgess, 2011).

Kpurnuka kommoHeHTa TBUTEp MocToBa je xemrar'. 3a XelmTarose ce 0dM4HO
Ka)ke Jia ajy cTpykTypy ozpebenoj nedartu, a y ucTo BpujeMe NO3ULMOHUPAjy 0djaBy y
oxBupy mupe gedare (Ross & Bhatia, 2019). 3anaBuma (Zappavigna) Xelrarope Ha3usa
HIIPETPAKUBMM PasroBOPUMA‘, I OINCYje X KA0 ,KOMYHUKALIUjy KOja cafp>Ku Komado-
paTuBHe MeTamogaTke (IofgaTke o nopjanyma) yrpabene y rekcrose® (Zappavigna, 2015,
275). XewtaroBu cy BaykHa TeXHOJIOIIKA KapaKTepUCTUKa Ha TBuTepy, Koja omoryhasa
KOPUCHNIIMMA Jid YYeCTBYjY Y IelleHTPann30BaHOM Pa3sTOBOPY, IIPY>Kajy KOHTEKCT TBUTY,
00jaB/byjy ApyILITBEHA INTalba, MOOWININY KOJIEKTUBHY MaXKHbY 1 CUMOOIIN3Y]y WIAHCTBO
y sajeguniy (Bruns & Burgess, 2011).

METOIOJIOIIKM OKBMP MCTPAKVIBAIHA

OBo ucTpaxnBame NpecTap/ba HaCTaBaK ayTOPOBOT IIPETXONHOT MCTPAKMBaIba O
MeJIMjCKOM IIpeficTaB/bamby Pyca 1 YKpajuHala y TOKy akryenHor pata (Marsenié, 2023).
Kynrypa oTkasuBama I0CTasa je akTye/THa TeMa Ha IPYIITBEeHUM Me[uj1Ma, I7ije ce Haj-
veuhe u jaBspa, a Hajio3HaTyja wIaThopma 3a OBakBe AuCKycuje je TButep.

8 IlIpsu xemrar, #MeToo, ocTao je momymapat y oktodpy 2017. rofyHe Kafa Cy )KeHe U MyIIKap-
11 TIOYe/IN fla IMjenie CBOja MCKYCTBA CEKCya/THOT Hacu/ba U 3710CTaB/batba Ha pafiHoM MjecTy. OBaj
mokpeT oMoryhiuo je >kpTBaMa fja ce jaBHO odpaTe U MOLPXKe jeHN [PyTe, a TaKohe je IpuByKao
MaKIby jaBHOCTY U CTBOPMO NPUTHUCAK HA MHCTUTYIMje U M3BPLIMOLIE [Ia OATOBapajy 3a CBOja Jijena.
®  Xemrrar #BlackLivesMatter mocrtao je cumdor1 dopde mpoTuB pacusMa 1 IMONIUjCKOT HaCu/ba
mpeMa IpumagHunyMa mpae pace y Cjegumennm AMepnaknm JIp>xaBama n mmpom ceujeta. OBaj
HOKpeET je 00u/beXKeH MaCOBHUM IIPOTECTVMA, AT/ I aKTMBHOIINY Ha APYIITBEHNM MeVjUMa, TTje
CY /bYIV IMjeNIV/IN TIpUYe O CBOjUM MCKYCTBUMA U 3aXTHjeBa/ll IIPOMjeHe Y CUCTEMY.

10 Xemrrar Moyke OUTH ITO3ULIMOHMPAH KAo Ta4yKa yAPY>KIBakba, OpraHu3aljje, yjeaumermba 1 IojIa-
pusanuje. Kopumhemem xemrrara y okupy ad hoc 3ajennuiie, kopucauny cy y moryhHocTu fa ce
YK/byde y KOMYHUKAIJjy ¥ Be3U ca TEMOM HaBefIeHOM Yy XeIlITary de3 MKaKBJX HOlaTHUX 3aXTjeBa,
Y CMMCITY y3ajaMHOT IIpahersa Ha PYLITBEHOj ITaTGOPMH, a YaK He MOPajy HU OUTH PerncTpOBaHN
kopucHuiy Teutepa (Bruns & Burgess, 2011).
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Y ucTpakyBamy M0/Ia3MMO Off, IUTama Ha KOjy HauMH KOPUCHUIM TBUTepa Kpeu-
Pajy AMCKYPC O KyITYpU OTKas3MBama I O IeMy IIPEroBapajy, 1 Kakas je O10 MHTeHSUTeT
KY/IType OTKa3NBama KOju ce OfjBijao Ha TBUTepY Ha IPUMjepy PyCcKO-YKPajIHCKOT para.

ITpepmeT aHaMM3e MCTpaXKUBakba Cy MOJALY IIPUKYIUbeHN Ha TBuTepy, y popmu
TBUTA, 00jaB/beHN Ha €HITIECKOM je3UKy y Iepuony of 1. go 31. mapta 2022. 1 ox 1. o
31. mapra 2023. roguHe, Koju cagpxe cnenehe xemrarose: #CancelRussia, #BanRussia,
#CancelUkraine, #UkroNazis, koju ogpebyjy mpolec kynType oTkasuBama I Koje ce
CTpaTeruje IPUINKOM TOT Ipolieca kopucre. KomuunHa moparaka u aHamusa Koja ou
dua morpedHa 3a KBaTMTATUBHO ITPOyYaBame KYIType OTKasNBama y Lje/inHu dua du
TOJIMKO Be/uKa f1a OM oMeTasa jacHohy pesynrara, Te ce ayTOp OTydMO JIa BpEMEHCKN
OKBIp OTpaHMYM Ha IBa MHTepBaja''. Y Ipoljecy UCTpakuBamba II0CMATPaIi CMO je3IdKe
¢dopMe cafpxaHe y TBUTOBUMA U IIPATIWIN HACTojama Aa ce ogpehene nudopmaruje n
morabaji ,,peKOHTeKCTyanuayjy" y imby IocTu3ama oTKasuBamwa. [lopey Tora, mpahemem
¢dpexBeHIyja Hajuenrhe ynoTped/pyBaHUX pyjedy Y TBUTOBMMA HACTOja/Ii CMO Jja IIPero-
3HAMO TeMe Koje Cy ce M0cedHO M3fiBajajie TOKOM IOCMATPAHOT IePUOJa.

LInm oBOT MCTpaKMBama je pasyMujeBambe HaulMHa Ha Koju KopucHuiu TBurepa
OOJINKYjy BUCKYPC O KYITypU OTKa3}Baba Y aKTYe/THOM PYCKO-YKPajUHCKOM PaTy I Jia
YTBPAY KaKo Jbyu KopycTe TBuTep ma M3pase M CaolIlTe CBOja MUIIbelba, ocjehama u
UCKYCTBA Y BE3U Ca PYCKO-YKPajMHCKMM PaTOM U, Ha KpPajy, /la Ofpefu KapaKTepUCTIKe
KyIType OTKa3}Baiba J heH MHTEHSUTET Y OfIHOCY Ha IocMaTpany nepuop. [Tomasumo ox
IIPeTIIOCTaBKY Jja Ce MHTEH3UTET OTKa3MBamba IoBehao y ApyroM IocMaTpaHOM IIepUOLY.
Taxkobe, yodutdajeHo 3a 0BaKBe cUTYyallHje je Aa CY TBUTOBIM MVICAHY IIPETEKHO arpeCUBHIUM
TOHOM I HETIPUK/IAJHUM je3VIKOM KOjI Cafip>Kul yBpezie 1 mpujeTw-e. [Ipernocraspamo fja
TBITOBY KOjJ1 arpecyBHO HACTYIIAjy npeMa Pycuma n/wm Ykpajunnyma nmajy sehy nogp-
IIKy IyO/IMKe U [la Ce BbJIMa HACTOjU II03BATH Ha aKIMjy M Ka)KIbaBakbe aKTepa Y OBOM pary.

V ysopax je yuuio ykymHo 693 TBUTa Koju €y cagpykanu xemrarose #CancelRussia,
#BanRussia, #CancelUkraine, #UkroNazis. Y3opak je HamjepaH Kafa je pujed o usdopy
xemrtarosa. [Tpminkom n3dopa xelrarosa pyKoBOYIIN CMO Ce BJIXOBOM HOBe3aHouIhy
ca peHOMEHOM Ky/IType OTKa3MBamba, OFHOCHO (POKYC CMO CTAaBWIM Ha OHE XeIITaroBe
KOjU U caMI cajipyKe HeKe Of [JIaBHMX OJ/IKa OBOT (peHOMeHa ¥ offladpanu oHe Koju Cy
Hajuyenthe dum y ymorpedu ca rmaBHuM xemTeropuma — #CancelRussia u #CancelUkraine.
EkcTpakijja TBIUTOBA M aHA/IN3a [ofaTaka ypahewn cy ys momoh codrsepa 3a kBaHTHTa-
TUBHY aHanu3y nogaraka NVivo. logatak NCapture je Takobe kopuuthen 3a nsgsajame
noypjaraka ca Tsutepa.

PE3YIITATV KBAHTUTATVBHE AHAJIVI3E CAIIPJKAJA

On ykymnHo 693 aHanu3upaHa TBUTA Y fiBa IOCMaTpaHa Iepuojia, Hajsehi Spoj TerToBa
uma xewrer #BanRussia y apyrom mocmarpasom neprozny (Mapt 2023. roguse) (29,7%),
IOK je y IpBOM Iepuopy umao 8,1%, satum #CancelRussia ca 28,4% Takobhe y mapTy 2023.

" TIpoyuaBame jefHe crenmdyyHe MHCTaHIIe YHYTap GeHOMEHa, a He IpoyYaBame peHOMEHa y

jenuny, nodospinahe jacHohy IpMINKOM pacBjeT/baBamba KyIType OTKasyBama 1 npaherma NHTEH-
3MTETa TBUTOBAIbA O OBOj TEMM.
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rofimHe y offHOCY Ha MapT 2022. ropmHe (10,7%) u #UkroNazis xoju je y mpyrom nmocmarpa-
HOM IlepJofy uMao 15,1% TB1TOBa 3a pasinKy off mpsor ca 4%. Xemmrar #CancelUkraine je
y IPBOM IIOCMATPaHOM Hepromy umao 3,3% TBUTa, a y fpyrom csera 0,6% (Ipaduxomn 1).

ToH roBopa Koju ce KOpMCTIO y TBUTOBYMA QMO je YI/TaBHOM HeraTHBaH U IIPefiCTa-
B/ba 61% YKyIHUX TBUTOBA. [I03UTHUBAaH TOH roBOpa Huje IpoHal)eH HIt Y je[fHOM TBUTY,
10K je 38,9% TBuTOBa dmto HeyTpanHo ([paduxon 2).

[TonoBMHa MPUKYIUBEeHNX MOPYKa OJHOCHIA Ce Ha CBeONIITH forahaj, omHOCHO
pasroBop o paTy, IITO IpeficTaB/ba YKyNnHO 50%. Benmukn gmo mopyka ofHOCKO ce I Ha
KpuTHKe yuelrha pycKUX CHOPTIUCTa Ha TAKMUYEHUMa, YKYIHO 28,8%. OBa Tema je usa-
3BaJIa BeJIVKe VICKycHje Ha TBUTepY, a 4ecTo ce FOBOPMIIO 11 O TepopusMy (5,5%), )KpTBama
(2,3%) n canxumjama (6,2%).

Jesuk nmpuKymbeHUX Hopyka 010 je IpeTe>XXHO akTyenaH/cTanpgapnan (41,9%).
Cnenehmu cy creHr u yBpenpusu jesuk ca 19,7%, ogHocHO 38%.

YKynno 64,3% TBUTOBA je ITOKA3a/I0 PEAKIVjy jaBHOCTY Ha aKTYe/THY parT, IIpU 9YeMy
je Hajuemthn ocjehaj duna ysnemmpenocr (52,7%), a satum dujec (37,3%) u nopcmujex
(8,5%). CBe y cBeMy, BehuHa TBUTOBA JMCIO/bIIIA je HETAaTUBHE eMOLMje IIpeMa PyCcKo-
-YKPajUHCKOM paTy.

Y 35,6% ciy4ajeBa, ayTopy TBUTOBA Cy OCTaIy Y3/Ip>KaHM, IITO He 3HAYM [ja TBUTOBY
HIICY U3pakaBaJi HUKaKBe peakuyuje 1 ocjehama, Beh fa Hucy umanu jacHo popmupan
CTaB O OBOj CUTyalUju.

Ycrner He3a/J0BO/BCTBA jaBHOCTH, TTO3UB Ha AKINjy IPETEXHO je Omo onmuja 3a Behn-
HY KOPYICHVIKA IIPWIMKOM IIMcama TBUTOBA (55%), a 44,4% TBUTOBA HMje IPUOjeIIo OBOj
omuyju. IIpunnkoM nosuBama Ha akIMjy, Hajuenrhy 3axTjeBu cy OMIn Jja ce OfyCTaHe Of
¢duHaHCHjcKe mogpiike pata (15,6%), yknpamwe ydenrha y CIOPTCKUM, HAYYHUM U PYTUM
tTakMmnuenma (14,4%), oTkasnuBame Pyca u Ykpajunana y 9,5% ciydajeBa 1 3axTjeBa 3a
BVXO0BO xamnuiemne (3,2%). PeaynTatu ucrpakuBama 1oKasanan Cy Ja TBUTOBU KOjI CY
uspakaBaiu dyjec MpeTe>XHOo cy Oy npaheHn NOAPIIKOM Y BUAY BUCOKOT dpoja 1ajkoBa
(mpexo 300) (21,8%).

Op ykynHor dpoja TBUTOBa Be3aHUX 3a 0Baj forabaj, 81,1% Huje mpudjerio Hamagnma
duto koje Bpcte. OHM KOjU Cy TO YpaJjyJIi, HajBIUIIIe CY HAITA/Ia IV ITIYHOCTY IIPefiCjeHIKa
Pycuje n Yxpajune (7,2%), Hartaay €y ce OfHOCWIIV 11 Ha HOJIUTYIKY KOjy BOJe IPefiCje HUIV
OBIX Ip>kaBa (6,5%).

IVMCKYCHJA

I3 pesynrara BodujeHNx KBaHTUTATHBHOM aHAIM30M caipskaja npumjehyjemo
MHTepecaHTHe 0dpaclie Y OffHOCY Ha Kopuinherbe XelTaropa Ha TBUTepy y pasmmauTuM
BpeMeHCKMM MHTepBamMa. Behu dpoj TBuTOBa ca xemraroBuma #BanRussia u #Cancel
Russia HamucaH je y ApyroM mocMaTpaHOM NEepUOJAY, OFHOCHO Yy MapTy 2023. rofuHe,
ok ce dpoj TBuTOBA Ca XemrarosuMa #CancelUkraine u #UkroNazis cMam1o y ncrom
uHTepBany. [IpeTnocTaB/bamMo fia y MpBOM IEPUOZY, Koju 00yXBaTa IOYeTaK PaTa, jaB-
HOCT Huje d1/Ia JOBO/BHO 0daBUjellITeHa O CUTYaLMjI, IITO je OTPaHMYaBaJIO AUCKYCH)Y
Ha Teurepy. Tokom BpemeHa, KopucHuImM TBUTEpa Cy MpUKYIWIN BULIe MHPOpPMaIHja,
Ia Cy caMMM TUM MOTITIN U Ayd/be pasyMjeTu gorabama, mro je n3aspano Behu nHTepec
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" aKTUBHOCT KOPUCHUKA. Y IPYTOM IIePUOJY, TTI0Be3yjyhu ce y aKTMBMCTUYKe TPYIIe Koje
odu4uHO 0dpasyje Ky/ITypa OTKa3UBalba, /bYAU Ca CINIHUM CTAaBOBUMA CY Ce MHTEH3UBHIje
ornauraBaay Ha Tutepy. Tume ce Mo>ke 08jacHUTH U TOPACT Opoja TBUTOBA YK/BYUyjyhn
u xemrrarose. Takobe, mTo ce uernhe ogpehenn xemrar KOpyucTH, TO TOBOAM JIO HEroBe
THoITy/IapM3aliyje ¥ ImopacTa dpoja TBUTOBA.

TeutoBu cy y 61% cnyd4ajeBa myucaHM HETaTMBHMM TOHOM, LITO je, MOXe Ce pehM,
TUITYHO 3a KYATYPY OTKasuBama. CTpaTernja oTKasuBama 0OMIHO ce KOPUCTH Jja OCpa-
MOTH IIOjefUHIfe Ca HaMjepOM fja ce KasHe, a MOC/IeMIe MOTY OUTHU Pas3IN4InuTOr CTeleHa
030M/PHOCTY, Y PACIIOHY Off OTpaHMYaBarba IIPUCTYIIA jABHUM IVTaT(GOpMaMa 10 OKOHUYaba
Kapujepe ¥ MOACTHULIAbA CYACKOT TOBbeba, IITO je yecTo mpaheHo yBpenama, arpecijom,
nicoBkama u cn1. Ca ipyre cTpaHe, jaBHu jorabhaju 1 KOHGIMKTY 4eCTo 13a3UBajy jake eMo-
TMBHe OfirOBOpe Kof /byfu. Jbynu cBoje ctaBose o morabajuma Hajuemrhe popmupajy Ha
ocHOBY nHpopMaIyja Koje fodujajy 13 Menuja. Meanjcko 13BjelTaBambe 4eCTo akIeHTyje
HeTaTMBHE acTieKTe KOH(IMKATa J CIOPOBa 1 HepMjeTKO UX IPefiCTaB/ba Ha CeH3AIVIOHAN-
CTUYKY Ha4YMH, IITO MOXKe TIOfICTAKHY TV HETaTMBHOCT U YTUI[AT! HA HAYMH HA KOjU JbyIN
nepumnupajy nabopmalyje u oTOM U3HOCE CBOje cTaBoBe Ha TButepy. Herarusau ToH
HOpeJ Tora ILITO je TUIMYAH 3a KYITYPY OTKasNBamwa, MoKe dUTu u nocneguia Teurepa
Kao BeoMa eduKacHe aaTKe oBor ¢peHoMeHa. JIMcKypc Ha Koju Hajuenrhe HaumasuMo Ha
TeuTepy jecte yecto fexyMaHusyjyhu, sacuheH roBopoM MpyKibe 1 KOTTeKTMBHIM d1jecoM
KOjU Ce MICII0/baBa KpO3 BeoMa jefHOCTaBHY ¢popMy 1 Oe3 MOryhHOCTM Jia ce 0 TOMe IInIIIe
Hammpoko (Bouvier, 2019).

Benuku Spoj TBUTOBa OZHOCKO Ce Ha dpeH/I0Be, CIIOH30pe Kojit capahyjy ca Pycujom
wn YkpajunoM. Kynrypa oTkasuBama y Benukoj Mjepu norabha u dpeHpjoBe Koju capa-
byjy ca ocodom koja je MeTa oTKasMBama. VICTOpUjCKM ITIefaHO, OPEeHIOBY CY OCTajamn
BaH IIOTINTHKE — C JOOPUM PAs3jIoroM — jep y3uMame CTpaHa MOXKe OTyhHuTy Benmku guo
muxoBe dase Kynana. Ho, kajia je y muramy KyITypa OTKa3/Bamwa, SpeHj0Be MOKe BUIIe
KOIITAT! U TO aKO He ofladepy CTpaHy jep OCTaTy HeyTpasaH y OBOM CITy4ajy, 3HaUM OuTH
caydecHuk (Bakhtiari, 2020). JlaHansy moTpoIayy ¢y OCHaXKeHUju 1 MHGOPMMUCaHUU
HETO MKaJla paHuje ¥ MMajy OYeKMBamba Jla Ce pUjedn IPeTBOPe Y JjeNo jep, y CYyIIPOTHOM,
u oHu Mory dutu orkasanu (Bakhtiari, 2020). ¥ TBuTOBMMA KOju CY ce OKyCHpann Ha
XPTBE Y KOHTEKCTY PYCKO-YKPajUHCKOT paTa, 4ecTO Cy ce KOPUCTIIE PUjedn ,TeHOLNA
U ,HalM3aM" fja OU ce HaITacuiIe TparuyHe IMoCaefuIe. Y LUy OCBajarba TOAPIIKE jaB-
HOCTY VIV JOKa3MBarba ONPaBJaHOCTH CBOjUX ITOCTYIIAKa, 3aTOBOPHMUIIN jefHE CTpaHe y
KOH(M/IMKTY MOTY KOPUCTUTH CHa’KHE PETOPIIKe TEXHMKE VI apTyMeHTe Koju ce GOKyCHpajy
Ha JIeNIeTUTUMICalbe pyTe cTpaHe. [eHomuy 1 TepopusaM Cy TeMe Koje 9eCTO U3a3UBajy
jake eMOTUBHE peakiiyje 1 MOTy OuTy KOpuiIheHn Kao CpeficTBO MaHUIY/IALje jaBHIM
MunbereM. [IpeTroctaB/baMo fa Cy y OBUM C/ly4yajeBIMMa TepMUHY TeHOLVJ, M Halli3aM
Sunu y ynorpedu papu dopde 3a mrro Behu dpoj isynu koju he rapretuparu mery.

Kako pesynraTu KBaHTUTATUBHE aHa/M3e TTOKA3Yjy, ayTOPU TBUTOBA Cy Hajuenrhe
S y3sHeMMpEHM 10 IMTakbY 1IjeTOKYITHe CUTYaIluje, a Ta eMOIINja Ce yI/TABHOM Be3asa 3a
IIpBY ocMaTpanu reprnoyp,. [IpeTmocTaBkamo Aa je TakBo ocjeharme MpeoBIagaBano ycmern
HepocTaTka nHpopManyja kako he ce curyanmja ogBrjaTi 1 KakBe Cy 3aIpaBo pasMjepe
U HocefuIie oBor pata. Kako ce curyanuja saxykTaBana 1 jaBHOCT JOOW/IA IIUPY CIUKY
PYCKO-YKpajuHCKOT para, Ha TButepy cy ce cBe yenthe morm Hahy TBUTOBY Koju Cy Sun
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ITyHU arpecuje, anm u nopcMmjexa. Kynirypa oTkasuBama y BelIMKOj Mjepy IOfipasyMiujeBa
peakiiuje Koje cy npahene ageKTOM, OTHOCHO, Ay TOPY TBUTOBA HE Pa3MMUILIBAjy O CA/IPKajy
Koju #ujere Ha cBojuM npodunnma, Beh camo HacToje a 1ITO Ipuje [ajy CBOj KOMEHTap,
YaK MaKo TO IUTO MIMajy [ja CAOIILITEe HIfje BayKHO, a BPJIO YECTO Ce He pa3sMaTpajy moce-
[uIe TOT KOMeHTapa 10 oHor koMe je ynyhen (Papacharissi, 2015; Sampson et al., 2018).
Pesynrat Tora je Hajuemhe arpecuja, Kojy je caipskao BelIMKM Opoj aHa/IM3UpPaHUX TBU-
TOBA, a/IN U TIOJCMIjeX KOjy C€ MOXKe IPOTYMAadNTH Kao jOII jeflaH BUJ| NelTeTUTIMICAba
u ode3BpebuBarma MeTe, pajiu MITO JIAKIIET YK/Iababa 13 jABHOT JUCKYpCa.

ITopern cBux oBux ocjehara, MO3MB Ha aK1Mjy je dyta oueknBaHa omuuja 3a Behuny
KOPMCHMKa IIPUIMKOM MIcama mopyka (55%), nok 44,4% mopyka Huje Ipudjerio oBoj
omnuju. [lakie, MOCTOje pasnu4nTy OOMULM KYITYpe OTKasUBamwka, Off KOjUX Cy MHOTM
3aCTYIUBEHM Y aKIijaMa Koje ce Tpake y aHa/I3upaHuM nopykama (Velasco, 2020; Lawson,
2020). Op >xerbe fa ce alCOIyTHO YKVHe (puHaHCKjcka Hoapuika Pycyuju v Ykpajuny, Ipexo
IPUTHICKA Ha IpyTe dpeHfoBe a MpecTaHy fia capabyjy ca m1Ma, 10 XaIlrerma ITOMNTIY-
KMX JIuiepa oBUX 3eMa/ba. OBO Cy TUIIMYHM a7IaTy KYATYpe OTKa3MBama Ha Koje jaBHOCT
nosuBa. Hajuerrhu mosus Ha akiujy Ouo je fa ce ogycrane of GrHAHCHjCKe TOAPIIKE, /TN
U TIOTIIYHO YK/Iambake OBUX AP>KaBa U3 jaBHOT JMCKYypca, ITO IPefiCTaB/ba KPajiby LNb
MHOTYX IIOKpeTa KyIType oTKasusama (Velasco, 2020).

Ha xpajy, npumjehyjemo pa cy Behy nmogpiuky mydnuke umam TBUTOBK 3acuheHu
arpecuBHuM ToHOM. OBO HaM TOBOPH Jla U3/IOKEHOCT JbY/MMa KOjI MMajy UCTO MULIJbEHe
flaje IIOjeMHIly CaMOIIOy3ambe a OTBOPEHO M3Pa3y CBOja eKCTPeMHIja MUIIJbetba, OMI0
IyTeM JIajKa Kao Bufa nogpiiake ogpehernom craBy/Bubemwy curyaiyuje uim myTeM TBUTA
kojuMm he usHujetn muunu cras. JpymTseHa miardpopma TButep Moxe dUTH jefiaH Off
KpMBalla [0javyaHoT yTHLIaja Ky/IType OTKas/Bama jep GPyHKIMOHMIIe Ha Taj HAUMH Ja ce
cTBapa onpebena npeosnonka K1mMa, OFHOCHO Ja e KOPUCHUIIM YITTaBHOM yCMjepaBajy
Ka OHMMa KOjI jujesie cImdHe morene u upneje (Bouvier, 2020).

Xermmrerosyu cy nsysetHo Mohna opyha y mpomarnpamy uieonornja u KOHCTpyucamy
3Ha4era 3aTo IITO, y CAMO HEKOJIMKO pUjeyl, IPeHoce SPYIITBEHE TOPYKe U yTUYY Ha
CTPYKTYPY U PeTOpUYKA CPEfICTBA YNTABUX MIUKPOIIOCTOBA, CTBapajyhy HapaTus y kome ce
CIMYHe TIOpYyKe Aujerie CBaKOIHEBHO KaKo O ce mocTuria ofpehena npomjena y auckypcy,
11TO je npuMujeheno 1 'y oBoM cnydajy. Kaga ce Heko npeHTHUdUKYje ca IpymoM Kojoj HeMa
IPUCTYII IMYHO, IPYIUTBEHN MeIUjy IPY>Kajy IPOCTOP 3a IpOHa/Iakerhe COMMIAPHOCTH
U TIOZIpIIIKe Koja MHave He &y duma Moryha. [TpoHanakeme 3ajeHUIIA YeCTO TOBOAM JIO
cTBapama pasmnanTux rpyma. Ca jefHe CTpaHe NMaMO , MU TPYILY KOjy YMHI CKYII I10je-
[MHALA KOjI iujesie CIMYHA yBjeperba, Ujeje U LjbeBe, M CYIIPOTHO TOME, ,OHU  IPYITy
KOja yK/bydyje OHe KOjI He Aujerie NCTe KBaluTeTe ca ,Mu" rpynoM (Stadtfeld et al., 2020).

Y KpuTHYKOj aHaMM3M AMCKYpPCa IOKa3alo ce Jja Cy 3aMjeHuIe jeflaH off ITaBHUX
rpaMaTUYKMX OdNIMKA KOj) ce KOPMCTe 3a MaHMITY/IAIMjy Kaacudukaryjama /byau, Ipy-
IITBEHVX OffHOCA Y moryeny craryca u Mmohu (Van Dijk, 1998, p. 203). 3amjeHntie kao mTo cy
»MU, ,Hac* 11 ,,0HM“ MOTy Ce KOPMCTIUTY Kao KOHIIENT 3a cTBapame ocjehaja saMumbeHor
KOJIEKTMBHOT MHTEPeca, Kao 1 32 03Ha4YaBarbe 3ajelHNYKOT IIpMjaTerba VIV HEIIPpYjaTerba.
ITokasaso ce fja je OBa MONApU3AL[Mja HA ,MIL U ,OHI* CHO>KHA KaPaKTePUCTIKA aQeKTUBHIUX
3ajefHNUIIAa Ha JPYIITBEHNM Mpe)XXaMa, YaK U TaMo I7je OHO IMITO Modunite ,,Mu“/,,Hac',
MM TIUTalbe IITA je OHO IITO MX II0BE3Yje y CMUCITY apryMeHara, IPMOpUTeTa I LIU/beBa,
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Moxe duTi HejacHO (Bouvier, 2019). HeraTuBHO BpelHOBabe APYIITBEHNX aKTepa, KaKo
je odjacHua 3amaBuma (Zappavigna, 2018), nsyseTHo je adunnjaTuBHa IIpaKca ¥ OMOIY-
haBa narpajmy 1 nujesberbe APYLITBEHNX Be3a M yOKBMPUBalbe MICHTUTETA U 3ajefiHILIA.

3aHMMIBMBO je KaKo Cy KOPUCHUIIM TBMUTepa HeyCTPAIIBO IO3MBAIN HA OCY/y OHMX
3a KOje CMaTpajy fa TO 3aCIIyXYyjy.

ITpumjep 1: “Paranoia will only increase for you, Putin. The hammer of justice
is raised above you”
[Tpumjep 2: “Zelensky you are a war criminal”

ITpumjehyjemo ma ce ayropu TBuTOBA Ipencjepuuunma odpahajy ca ,,tu Kao n
KOJ] BUCOKOT MOJIa/IUTeTa M3jaBa, OBO CTBapa ocjehaj caMoyBjepeHOr, §eCKOMIIPOMICHOT
odpadvyHa ca nuiepyMa OBUX Ip>KaBa M CBUX OHNX KOjU UX MOAp)KaBajy. Taksa je u mu-
xoBa nocseheHocr 1 jacHoha mrra Tpeda fja ce ypagu. OBo ce Takobhe Mo>ke TpOTyMadnTH
Kao jefaH BakaH 0 adeKTUBHe II0BE3aHOCTI, a/li 1 Jia ce cTBopu ocjehaj a ce onBuja
JOVMPEKTHA aKIyja — Halaj, Ha MeTy.

Jom jenHa yoyeHa KapaKTepUCTUKA IPUIMKOM aHaNIM3€e OBUX TBUTOBA j€ BENMKO
HPUCYCTBO YBpPefa, U3M1Ba dujeca, IICOBKM 1 CIL.

[Tpumjep 1: “So, is this gobshite going to point the finger now and require how
much others have to help? #cancelukraine”

[Tpumjep 2: “The nice Ukrainians that you are supporting. The faster those
scumbags disappear from the planet the better #Ukraine #ukrainerussia #NaziUkraine
#Zelensky #zelenskiwarcriminal #cancelukraine #russia”

[Tpumjep 3: “russia terrorist Nazi country must be destroyed and will be
#RussialsATerroristState #russiaisateroriststate #cancelrussia”

Y curyanujama MOIyT paTa, TBUTOBU Cy npeonTtepehenn adexTuma. Ypaso mpe-
IIaB/beHOCT adeKTUMa jecTe jefHa Off KapaKTepPUCTUKA KyIType OTKa3!Bamba, Kao LITO
Or (Ott, 2017) cyrepuiie, OHM KOjU TBUTYjy MOX/a Hehe TONMKO MaXk/b¥BO IPaTUTH U
pasMaTpaTy CBaKM TBUT Kao MO jacHO GOPMY/INCAHOT pallOHATHOT U3BjemTaja Beh
he y Behunu crydajeBa dutn nyHu emonmoHaIHOr Hadoja 1 HEIPOMMII/BEHOCTH, KA0 1
dp3MHOM Jia ce cTaB 0 ofpeheHOM MMTamy IITO NpHje N3Hece.

CapkasaM, MpOHHUja M1 CBY OOIULIY XyMOpa UCITYbaBajy [PYLITBEHY IOTpedy 3a Ipu-
XBaTambeM, IoBe3uBameM 1 ocjehajeM mpumagHocTH oppehenoj rpymu, mMTo IpefCcTaB/ba
U O[/INKY KOMYHMI[pama Ha ApyurrBenuM mpexxama (Holton & Lewis, 2011). YpaBo Ha
pasnuunTe 0O1MKe XyMOpa CMO HayILIIM aHaM3upajyhy Teurose.

[Tpumjep 1: “Toilet paper in colours of Ukraine flag is a billion dollar idea right
now. I am a buyer 100%.#Ukraine #Nazis #Ukronazis”

[Tpumjep 2: “The tragic-comic thing is that the #UkroNazis are now beginning
to believe their own propaganda.”

[Tpnmjep 3: “Maybe come up with a rape competition so that #Russia can get at least
some medals? #RussialsANaziState #banrussiafromolympicgames #olympicgames2024
#Paris #RussialsATerroristState #banrussia”
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Ca KOMYHMKaLIMjCKOT TPUCTYIIA, HOPYKe XyMOpPa 4€CTO 3aXTUjeBajy Off IojefiMHalla i
uMajy dapeM HeKO MPeTXOIHO 3Habe O TeMM O K0joj ce pacmpasiba. JIakiue ce mpuxBaTajy
OHM Ca 3ajeHMYKIM 3HalbeM U 3ajeJHNYKIM eMOIMoHaTHuM KoHcTpykTuMa (Holton
& Lewis, 2011). XymMop MoXe WM YjefMHNTY WU TIOUje/TUTH TIOjeMHIIe YHyTap HeKe
rpyie, noMaxxyhu fja ce koHCTpynuy v fekoHcTpyniny upentutern (Holton & Lewis,
2011). Xymop Ha OBUM XeLITEroBMMa Takohe mMa odmuk Husa rudoBa, CIuKa u Apyror
BusyenHor Matepujana (Potorpaduja 1).

Hanme, Ha pororpaduju BusyMo nmpeacTaBHMKe YKPajIHCKe BOjCKe ca 3acTaBaMa
3eMaJba Koje Cy IIOMOIJIE BOjCKY ClambeM OPY>Kja M BOjHE OlpeMe Y3 KOMEHTap ayTopa
TBJTA KOjU CAapKaCTMYHO HABOIM Jla CyMHba Jia he IpefcTaBHMIN YKpajIHCKe BOjCKe Ipe-
HO3HATH ,rocropuHa Kumxana® ako nokyiia Ha muxosa Bpata. Hanme, Kunxan je pycka
XUTIePCOHMYHA aepodamICTNIKa paKeTa ca HyK/lIeapHIM MoryhHOCTMa An3ajHupaHa fja
yanmTy cse Bpcte HATO cucrema ofdpane y SnusyuHM pycKMX rpaHuIa.

Cnenehn npumjep je @ororpacduja 2 Ha K0joj Cy prKasaHe KOIOHe SOPOEHNX OKION-
HIX BO31/Ia HATOBAaPEHNUX Ha Opojy y3 ormuc: ,,[Ipunpema sa n3danupame pycke KynType ns
KypukynyMa“, TOKkOM pycKO-yKpajiHCKOT paTa MOXKe ce IPYMIjeTUTH TeHAeHIIja ia ce
PYycKa KynTypa, Kao jefiHa Off HajBayKHMjMX M Hajy THIIajHMj X efleMeHaTa Meke Mohu Pycuje,
Herupa u MapruHanusyje. VIck/bydmpame fijefia pycKMX Be/lMKaHa, monyT JlocTojeBckor
(Dostoevsky), Bynrakoa (Bulgakov), ITymknna (Pushkin), Yajkosckor (Tchaikovsky) n
MHOTUX JPYTUX, M3 HACTABHOT I/IaHA U ITPOTpaMa, ca Mel)yHapOmHNX M3MOKOM KIbWUTa 1
KIbJDKEBHIX (ecTyBasa, 08yCTaB/bake IPAaHTOBA 3a IIPEBOJie KIbUTa CAaBPEMEHNX PYCKIX
ayTopa, MOXKe Ce CMaTpaTH Jije/ioM IIMper TPeH/ia fia ce YKJIOHe MIN ocnade eleMeHTI
PYCKOT KynTypHOT Hacneha, o du MOTeHIjaTHO 0CTaduio mweH MehyHapoaHu yTHIaj.

Jou jemHa KapaKTepyUCTIKa KyAType OTKa3yBaba Ha KOjy CMO HaMIIIY aHamu3upajyhu
TBUTOBE jeCTe JleXyMaHuU3alyja IOMUTHIKUX aKTepa Pycuje u YKpajune, 1 oBesnBame
ca HaIM3MoM 1 (paII3MOoM.

[pumjep 1: “Ruzzia is a terrorist state! €7 It should be expelled from the UN
Security Council! #banrussia”

Ipumjep 2: “YES! RUZZIA GO HOME AND NEVER COME BACK #cancelrussia
#RussialsATerroristState”

[Tpumjep 3: “oh russians paid the whole demonstration in Brussels, all the far
rights, as usual? #RussialsATerroristState #RussialsANaziState #cancelrussia russia
must get out of Ukraine first! And the peace comes when the russian fascists leave

3aHMMIBUBO je Ia Cy ayTOpM TBUTOBA y BehyHM cnydajeBa ynoTpedmaBann Ba
CroBa ,,zz“ Kafa ¢y mucanu o Pycuju u Pycuma. ITpernocraBpaMo fja ynorpeda TepMuta
»I'uzzia“ 03HaUaBa IOBe3MBambe ca HalM3MoM (eM. Nazi), Kao 11 oBesVBambe ca CUMOOIOM
Z KOjJ je TOKOM aKTYeJTHOT para II0CTa0 PYCKM paTHM CUMOOJ 32 KOjU Ce IIPETIOCTaB/ba
fia 3Ha4M ,,3a 0djeny u Haa3M Ce HA CBUM PYCKMM OOpPOEHUM BO3MIMMA PAfH TAKIIET
IIPENIO3HaBamka, a KOjJ C€é MaXOM IIOBE3Yje Ca HAIIMCTUYKOM IIPAKCOM Of CTPaHe PYCKMX
nportusHuKa. Ho, Kao ITO BUAMMO 13 IPUIOKEHNX IIPUMjepa, OBaKBa ITpaKca Huje Be3aHa
UCK/bYy4MBO 3a Pyce, Beh 11 3a Ykpajunue. Kputuuapn Ykpajute cy 4ak HallpaBYJIV Y XelTar
Koju YKpajuHLie [UPeKTHO 1oBesyje ca HauucTuma (#Ukronazis). Hajepuxacunju Hauns

94



Couyuonowxu tipeineg, vol. LVIII (2024), no. 1, cTp. 84-112

3a leMOHM3aLjy HelIpMjaTe/ba JAHAC jeCTe I0BEe3MBarbe Ca HAMCTUYKUM UCKYCTBOM, jep
KaJla ce HeKOM HapoJy IPUINIILY fije/Ia CIMYHA XONOKAyCTY, OH/a HIfje HOTPedHO yoIlIuTe
TOBOLUTH y IIATambE TO JIa JIM je HEOIIXOHO Jja My ce CTaHe Ha Kpaj (Marseni¢, 2023).

Hlape, npumjehyjemo ma ce momTykumM mipepyuma Pycuje u Ykpajune npunucyjy
Zjena TepopuaMa 1 reHorza. TumaHo 3a GeHOMeH KYIType OTKa3iBamba jecTe IOUCTO-
BjehnBame cTBapHuX gorabaja ca MHOro 030W/BHUjUM U TParndHUjUM forahajuma y ummy
IITO javer Halajia Ha ,,MeTy'

[Ipumjep 1: “Do you support russian terrorism and genocide of Ukrainians?!
What a shame!! Blood of Ukrainians now on your hands! #RussialsATerroristState
#cancelrussia”

ITpumjep 2: “Despite russian war crimes, genocide and the arrest warrant for
international war criminal Putin, the International Olympic Committee and its
president Thomas Bach decided to allow russian and belarusian athletes to participate
in the Olympics. #BoycottrussianSport #banrussia”

ITpumjep 3: “Peace cannot now occur. The #Ukronazis don't do cease-fires or
peace agreements. Their interest is only in genocide to purge those deemed racially
inferior. As for #Zelensky , it will be his demise when the #USWarMachine informs
his #Ukronazi pals that he is no longer of use”

ITojam reHOIM A CE Y OBAaKBVIM ,,KaMIIambaMa“ IT0Ka3a0 Kao M3y3eTHO KOPVICHA MO -
TI4Ka anaTtka. Ofije Huje Gokyc Ha ToMe Jia /M je CTBApPHO MOYMEbeH 3/109MH TeHOIa,
Beh ymoTpeda camor TepMiHa Kako U ce IITO JIAKIIe UCKPEAUTOBaA MeTa.

AHanm30M cMo Takohe yTBpA/IN fja ayTOPU TBUTOBA eKCIVIMIIUTHO TOBOPE O CAMOM
YMHY OTKa3WBamba I TIOpef] TOTa IITO Cy CafipyKa/y XeIITar #cancel, mrto Ham roBopn jja
cy ynyheHu y npakcy oTKasyuBama 1 Ha KOju Ha4MH ce To ciuposopu. Vaxo BehnHa xopu-
CHMKA KOjJ OCTaBJ/bajy IOPYKe Ha MPEXI YIECTBYje Y KyITYyPU OTKasUBarba, CaMO MajIl
dpoj BUX OTBOPEHO TOBOPM 0 0BOM peHoMeHy. [IpeTrocTaB/baMo fla y OBMM CTydajeBuMa
KOPJCHUII cede I0)KUB/baBajy Kao ,CapajHIKe" KOji HaCToje /ja MHTeH3MBUPA]jy 11 IIojadajy
edekTe OBOT peHOMEHA.

Ykupame GpruHaHCKjCKe HOAPIIIKE IIPECTaB/ba jeffHY Off HajTeXXIX IIOCIeANIIA Y JOCa-
JAlllb0j IIPaKCH Ky/IType OTKasuBama. [locTike ce HO3MBOM CBMX capajHMKA fla OyCTaHy
ofi puHaHCHpama 0code Koja je Ha MeTI KYAType OTKa3NBamba YKOIUKO He JKeJle fia ce 1
OHJI OKapaKTepHIIy Kao ocode Koje MOApKaBajy HeK HEeTIOXKe/bHIL CTaB, forabaj u cmdHo.

3AK/bYYAK

Y oBOM MCTpakBamy MOLIIN CMO Off IMTatba Ha KOjI HAuYMH KOpUCHUIM TBuTepa
Kpeupajy JUCKYpPC 0 KYITYPU OTKasUBaba U O IheMY [IPETroBapajy, 1 Kakas je 10 MHTEH-
3UTET KYATYype OTKasMBama Ha IPUMjepy PyCKO-YKpajuHCKOT para. IIpoliec oTkasuBama
Pyca u Ykpajunaiia mo4eo je HeKONMKO JlaHa HAKOH II0YeTKa CaMOT paTa, LITO je JIOBEIO U
IO IIOYeTKa OHJIAjH peakiinje, ca Iopykama Koje ¢y npertasuie Tsurep. Behn nntensuter
nopyka nposabeH je y apyrom mocMarpaHoM IEepPUOAY, OZHOCHO ¥ MapTy 2023. ropuHe.
TBNUTOBM Cy YI/TaBHOM IIMICAaHM HETAaTUBHUM TOHOM, Offpa>kaBajyhn ormiire He3aj0BO/bCTBO
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jaBHOCTI. KOpuCHNIIN Cy yITTaBHOM OCTaB/ba/ii KOMEHTape KOji Cy OfipakaBajiy dujec 1
Y3HEMMPEHOCT ITOBOJIOM OBOT IMTamba. [lo3nBame Ha aKIyjy MCIIOCTaBIUIIO Ce Ko OIIyja
3a BehuHy kopricHuKa TBUTepa, a HajTpaskeHNja aKkyja dyJIa je 1a capafHNIV 1 CIIOH30pK
OflyCTaHy Off capajiibe ca 3apalieHnM 3eM/baMa, Ja UM Ce YKMHe GpUHAHCHjCKa IOAPIIKa,
a/I U ia ce TIOTITYHO YKJ/IOHE U3 jaBHOT JMUCKypca.

Onn Koju TBUTYjy UMajy cHakaH ocehaj fa ce daBe akTMBM3MOM ¥ fla ce dope 3a
COLMjaIHy MIpaB/y IITO Ce BUAY 10 eMOIIMOHATHOM MHTEH3UTEeTy TBMUTOBA. [lopen Tora,
IPUCYCTBO MOpanHoOr dujeca, odpahame ca , T U HEITOKOIEd/BIBU BUCOKY MOJAIATET
IPUINKOM NICalba TBUTOBA, [TIeflatbe ,I0YIHIOIA" 0J03T0, YKasyje HaM Ha TO [ja KO-
pucHuIM TBUTepa 0BO JOKIMB/bABajy Kao KOJIEKTVBHY MOOWIM3anujy u dopdy mpoTus
noyyHKona fjena. OBo ce Takohe MoXKe IPUMUjEeTUTH U YIOTPedOM T3B. MIEOIOIIKOT
KBa[paTa, OFHOCHO CTa/IHe [O/Iapu3aliije Ha , MU U ,,oHu . TBUTep, 3a HeKe KOPUCHIIKE,
HOCH jacHe acolijalyje Ha IpeJiCTaB/babe IEMOKPATCKOT I71aca, I71aca 0503750, KOju CBO-
jUM MICKYCTBOM, K0 y C/Iy4ajy paHujux nokpera monyt #MeeToo u #BlackLivesMatter,
MOTy HOIIPMHUjeTH OCTBapuBamy npasfe. Kafa ce cipoBoiy 0TKasuBamwbe, IOYMHNIALL
odnuHO mocTaje ,haBo®, a jaBHOCT ce, y UCTO BpujeMe, dOpI 3a COLMjAIHY MIPABAY, A/l
1 3adaBjba KpO3 Kperpame pasIndnuTUX TeKCTYaTHUX U/VIV BU3YeTHUX MaTepyujaia Ha
padvyH IIOYMHMONA fijena. Y cIydajeBuMa OTKasyuBama Heke ocode, dpeHpia, KoMIaHuje,
KopucHuim TBuTepa cy mocraam yurpaHa eKuIia Koja OTKa3yuBame BPIIM IIPeMa jacHO
yTBpheHOM 111adI0Hy Koju ce II0Ka3ao afleKBaTHMUM U Y HallleM CTyd4ajy, C 093MpOM Ha TO
1A Calip>KI CBe KapaKTepUCTUKe IPETXONHUX IIPMMepPa OTKA3/Bamba. Y OBUM C/Ty4ajeBUMa,
putyanHe dase OTKasuBarba I BPCTe LIaja ¥ T3B. MIIMOBA, Takohe Mory dutu npumaHo
HO3HATH, jep Cy BubeHN y IpeTXOAHUM CTyYajeBiMa OTKasyBama. Ilopey Tora, Hokasaio
ce Ia MPOHUja 11 CBY O/IMIY XyMOpa MICIYbhaBajy APYIITBeHY HOTpedy 3a IpUXBaTambeM,
nosesyBameM I ocjehajem mpunagHOCTI OfpeheHoj rpyIiy, IITO je jOII jefjlaH BUJ, YAPY>KNU-
Bamba I KOMIEKTUBHe MOduIM3alyje KoprucHuka Tsurepa. Takobe, pesynraTu cy mokasanm
Jia Cy HeraTMBHU TBUTOBM Hodunu Behu nmpocjedan dpoj HOApPIIKe Y BUAY /ajKOBa, LITO je
TUIINYHO 32 IPETXOHe 0d/IMKe OTKa3MBabha Ha 0BOj ITAT(QOPMIL.

AHanu3sa II0Kasyje fia Cy XeIITeroBM MONHY IMHIBUCTUYKY M CEMVOTUYKY pecypcu
y TOMe LITO JAjenyjy Kao onakiiaBajyha cpefcrsa 3a morBphuBame Hednjer KOMEKTUBHOT
TPYIHOT UIeHTUTETA 1 MIEOJIOLIKe IPUIIAFHOCTI, 4/l U MMajy Moh fa ycrmocTaBe mpasarg
U HapaTuB Kojer ce Tpeda IpMUAp>KaBaTy y LMbY IIpOMjeHe IUCKypca.

Y cBaKOM CI1y4ajy, eHOMEH KYIType OTKa3MBamba 3aXTHjeBa Ja/by CTY/N]y O FeTOBOM
yTUIajy Ha pelpe3eHTaljy ¥ IIPaBo I7Iaca, I0CeSHO y pasyMujeBamy MOC/IeanLa YIHa
OTKa3MBamba, OIJIO Ja je JOLILIO 10 APYILITBeHe IIPOMjeHe WIN He.

© 2024 Aytop(u). O6jaBuo Coyuonowiku ipeineqg
(https://scindeks.ceon.rs/issue.aspx?issue=17370&lang=sr). OBaj uraHax je JocTyman
Y PeXKUMy OTBOPEHOT IIPUCTYIIA, 1of, ycnoBuMa u ofipenbama CC BY-SA 4.

Bupn: https://creativecommons.org/licenses/by-sa/4.0/deed.sr-latn
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CANCEL CULTURE ON TWITTER - CANCELLING
RUSSIANS AND UKRAINIANS IN THE CONTEXT
OF RUSSIAN-UKRAINIAN WAR

(Translation In Extenso)

Abstract: This research deals with the analysis of the phenomenon of cancel culture on
the social network Twitter in the context of the Russian-Ukrainian war. Cancel culture as a
social phenomenon is becoming increasingly important on social networks, and Twitter has
become the key environment for expressing and sharing opinions on this topic. The aim of
this research is to understand how Twitter users shape the discourse on cancel culture during
the current Russian-Ukrainian war, as well as to assess the intensity of this phenomenon
in two different time periods - March 2022 and March 2023. The quantitative-qualitative
method of content analysis and discourse analysis was used in the research. The research
findings indicate that cancel culture intensified in March 2023 compared to March 2022. The
research results highlight that a greater number of tweets were written in a negative tone,
manifested in aggressive and insulting comments and sharp polarization into two opposing
camps, which corresponds to the characteristic patterns of cancel culture when it comes to
Twitter. The use of hashtags has proven to be a powerful tool for promoting ideologies and
constructing meaning, enabling the creation of a particular narrative and eliciting connec-
tions with like-minded people. The research provides a deeper insight into the dynamics of
cancel culture on Twitter in the context of the Russian-Ukrainian war, demonstrating how
social and political events shape the perception and opinions of Twitter users.

Keywords: cancel culture, Twitter, Russian-Ukrainian war, Russians, Ukrainians

In modern society, the phenomenon of cancel culture is becoming omnipresent and
it profoundly affects the manner in which we communicate, thing and interact with others.
Firstly, there is a target of cancellation which may be an individual, a brand or a company
that is subject to what we call “cancellation” or “cancellation practice”. Some cancellation
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practices are related to media, including posts on social networks, both those that explicitly
use the term “cancelled” and those not using this word explicitly, but still referring to cancel-
lation (Ng, 2022). According to Bromwich, it is, to put it mildly, “an act of distancing from
someone whose expression — either political, artistic or any other — used to be welcome or at
least tolerated, but it no longer is” (Bromwich, 2018). Ng describes it as “suspending any sort
of support from those who are considered to have said or done something unacceptable or
rather problematic” (Ng, 2020, p. 623). Petrovi¢ points out that the phenomenon of cancel
culture is the result of mixing pre-modern and post-modern patterns of sociality and that it
can be defined as a “practice of removing from public space an individual, an organization or
a product with the aim of establishing balance that was disturbed due to the actual or alleged
violation of the dominant social norms and values of a community” (Petrovi¢, 2021, p. 172).
An act of cancellation is often “suspending any sort of support (viewership, following social
media, purchase of the products supported by that person etc.)” (Ng, 2020, p. 623). On the
other hand, Pippa Norris assesses cancellation as an “attempt to exclude someone because of
the violation of social norms” (Norris, 2021, p. 2). In most cases, actions leading to cancella-
tion refer to “those who have been considered to have said or done something unacceptable
or rather problematic, generally from the perspective of social justice, particularly sensitive
to sexism, heterosexism, homophobia, racism, abuse and related issues” (Ng, 2020, p. 623).

A question arises how the term of cancel culture was created in the first place. It is
commonly accepted that the term “cancelled” originates from the 1991 film New Jack City.
In the now legendary scene, the narcissist and problematic young man, starring Wesley
Snipes, is criticized by his girlfriend because of his violent behaviour. He answers: “Cancel
that [woman]. I'll buy another”. After a while, this quote will be used by the rapper Lil
Wayne in the song “I am single” (Romano, 2020), and soon afterwards Black Twitter and
universities borrowed this phrase and started using it actively.

Moreover, it is worth mentioning the difference between cancel culture and the so-
called call-out culture?. Call-out culture is defined as public expression of bitterness over acts
of open and implicit racism, sexism and homophobia, as well as other forms of intolerance
(Ahmad, 2015). In other words, call-out culture serves as an alarm and warning to those
who violate a socio-normative and value consensus and gives a person an opportunity
for redemption. Cancel culture does not give a person another chance from which he/she
might learn why what was originally done by him/her is bad®.

Cancel culture has divided the public regarding the question of support to this prac-
tice, causing fierce debates about its positive or negative effects®. On the one hand, it is one

> Although “calling out” may be a means used in cancel culture, it does not mean the same. Call out
culture is the anger of the public about a violation; it does not necessarily refer to a public figure or
brand, nor is it focused on suspending support because many call-outs also refer to ordinary citizens
who have done something considered morally inappropriate.

> In cancel culture, the person who has said or written something considered inappropriate is
identified, and then there is a call for cancelling all rights to his/her existence. Therefore, everyone
who is subject to call-out may further be subject to cancellation, but not necessarily. In principle, that
“call-out” serves as a warning and offers this person an opportunity to change or adjust his/her state-
ments, opinions and attitudes, because, otherwise he/she may be “cancelled” (Rabouin et al., 2021).
* No consensus has been established yet regarding the border parameters which lead to cancel culture
and whether there is a road of redemption once someone has been cancelled. There is an impression
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of the highest displays of discourse democratization. On the other hand, it is also a power
of censorship and intolerance towards ideas which are opposite to dominant, acceptable
social norms (Velasco, 2020).

Cancel culture is attributed by the right wing to the political left wing, saying that
the left wing uses this phenomenon for silencing all those who are inclined towards liberal
values (Norris, 2021). However, concern regarding these matters has also been expressed
by influential intellectuals such as Noam Chomsky, Margaret Atwood, Gloria Steinem and
others, in an open letter® to Harpers Magazine, in which they say that increasing public
shaming and ostracism, as well as blinded moral exclusion, are not useful for fairness and
discussion. The signatories of this letter claim that cancel culture has gone too far, con-
demning this trend and advocating for the freedom of speech.

In any case, the main argument against cancel culture is emphasizing liberal hegemony
in modern academia, which lists more conservative faculties and students as an example of
their attitudes becoming silent and losing any importance and influence in modern society.
On that trail, cancel culture is a type of an apparatus for conducting “an ideological purge”
(Velasco, 2020). Some of other important arguments is definitely the policy of identity
which is constructed by modern values and further strengthened by cancel culture, thus
making an even deeper polarization between conservatives and liberals (Norris, 2021).

On the other hand, there are far fewer arguments supporting cancel culture, but they
still exist. In fact, in this case, cancel culture is considered the last call for justice; it is the
criticism of system inequality, an instrument for raising awareness of injustice, and not
an assault on certain individuals (Clark, 2020). Clark points out that “social media enable
hundreds of thousands, or even millions of people to use the networked collective and
the feeling of directness in demanding responsibility from a number of powerful persons”
(Clark, 2020, p. 3). The main argument for cancel culture is that it gives voice to marginalized
persons, otherwise their voice could never be heard. Similarly, Ng, despite some criticism
against cancel culture, recognizes that it enables “quick, comprehensive answers to those
acts that are considered problematic, often empowering traditionally marginalized groups”
(Ng, 2020, p. 625). Moreover, this strategy can be justified as an effective tool for victims,
who are unable to get legal indemnification or public apology, to achieve social justice®.
Cancel culture is also interpreted as a phenomenon which represents the freedom of speech

that the priorities of cancel culture are ostracism, stigmatization and punishment, while there is very
little room left for considering the situation that led a person to such an attitude, opinion or statement.
> The open letter begins with the claim that our cultural institutions are facing a moment of trial:
“Powerful protests for racial and social justice are leading to overdue demands for police reform,
along with wider calls for greater equality and inclusion across our society, not least in higher edu-
cation, journalism, philanthropy, and the arts. But this needed reckoning has also intensified a new
set of moral attitudes and political commitments that tend to weaken our norms of open debate and
toleration of differences in favor of ideological conformity”, the letter states (Harpers, 2020, July 7).
¢ These examples include the boycotts of the movement #MeToo directed against powerful sexual
predators, who are claimed to have committed harassment, rape, and even paedophilia on numerous
occasions. The activists of the movement #BlackLivesMatter have also used public condemnation
when calling out the authors of racist textbooks, fatal cases of police violence in the communities
with the majority of black members, racial stereotypes used for the sale of consumer products and
university departments lacking diversity (Norris, 2021).
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because it allows everyone to express their opinion about an event or phenomenon in a
way they like, without any fear of punishment.

Therefore, the author’s different points of view point to the lack of unanimity about
whether cancel culture is an efficient and necessary tool for fighting against criminal acts
on the network if it merely limits the discourse and discussion about opposed ideas; oth-
erwise, if it is really important, it needs to be reformed.

TWITTER AS A TOOL OF CANCEL CULTURE

Twitter is one of the most popular and most influential platforms of social media, with
a huge base of users who independently create media content’. As Milutinovi¢ points out,
the practice of citizen journalism is becoming increasingly frequent thanks to technological
innovation and the use of the Web 2.0 concept (Milutinovi¢, 2019). With the possibilities of
all social networks, Twitter increases its users’ exposure to political and other debates. In ad-
dition, it is frequently used for spreading hate speech against minorities and other vulnerable
groups (Graham, 2015). Cancellation is now a permanent trend on Twitter and the users of this
platform socialize in order to be intolerant to everything they do not agree with (Roos, 2020).

Cancel culture occurring to the largest extent on Twitter often has no defined goal, but
tweets full of hate speech and collective anger are in focus, while what their main function
is remains in the shadow (Bouvier, 2019). What is typical of Twitter is that there are often
political topics dividing the group into two sides speaking about this topic, thus forming
usual liberal and conservative groups (Smith et al., 2014). Because of the divided views,
on both sides values and norms are formed which are advocated by a certain side, thus
creating a form of collective identity. Both sides express their views and opinions, creating
an idealistic environment with the lack of diversity (Beard, 2020; Smith et al., 2014).

On the other hand, Twitter has to potential to give voice to marginalized groups
and enable them to express their attitudes, to share their ideas and gather around various
problems in order to change social dynamics. This potential is illustrated by examples such
as hashtags #MeToo® and #BlackLivesMatter® (Bouvier & Cheng, 2019).

This social platform has also proved useful in the mobilization of activists and fol-
lowers in protests and social movements. It may help in coordinating activities, distributing

7 This popular website, by its limitation of the message size to 280 characters, belongs to microblog-
ging platforms, while tweets are generally used for expressing the users+ feelings about a certain topic
or problem. Twitter has become what some observers call an act of “technological infrastructure”
in news production where news agencies find stories, but also where they supervise and copy one
another (Paulussen & Harder, 2014, 543).

8 The first hashtag, #MeToo, became popular in October 2017, when women and men started
sharing their experiences of sexual violence and abuse in the workplace. This movement has made
it possible for victims to address publicly and support one another, and it has also attracted public
attention and created a pressure on institutions and perpetrators to be responsible for their acts.

° Hashtag #BlackLivesMatter has become a symbol of struggle against racism and police violence
towards members of the black race in the United States of America and worldwide. This movement
has been marked by mass protests, as well as the activity in social media, where people shared stories
about their own experiences and demanded changes in the system.
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information and gathering people around a common goal (Bruns & Burgess, 2011). The
global reach of Twitter enables activists to connect with the like-minded from the whole
world, and such international solidarity may strengthen social movements and raise aware-
ness about the matters beyond national borders (Bruns & Burgess, 2011).

The critical component of Twitter posts is the hashtag'’. Hashtags are usually said
to give structure to a debate and, at the same time, they position the post within a broader
debate (Ross & Bhatia, 2019). Zappavigna calls hashtags “searchable conversations” and
describes them as “communication that contains collaborative metadata (data about data)
incorporated in texts” (Zappavigna, 2015, 275). Hashtags are an important technological
feature on Twitter, which enables users to participate in a decentralized conversation, to
provide a contest for a tweet, to publish social issues, to mobilize collective attention and
to symbolize membership in the community (Bruns & Burgess, 2011).

METHODOLOGICAL FRAMEWORK
OF RESEARCH

This research is the continuation of the author’s previous research about the media
representation of Russians and Ukrainians during the ongoing war (Marseni¢, 2023). Cancel
culture has become a current topic in social media, where it most commonly appears, and
Twitter is the best-known platform for such discussions.

In the research, we start from the question in what manner Twitter users create a
discourse about cancel culture and how they negotiate about it, as well as what the intensity
of cancel culture was on Twitter on the example of the Russian-Ukrainian war.

The subject of the analysis in our research are the data collected on Twitter in the form
of tweets, published in English in the period 1-31 March 2022 and 1-31 March 2023, which
contain the following hashtags: #CancelRussia, #BanRussia, #CancelUkraine, #UkroNazis,
those that determine the process of cancel culture and that are used by strategists in that
process. The amount of data and analyses necessary for the qualitative study of cancel
culture on the whole would be so large that it would obstruct the clarity of the results,
and that is why the author decided to limit the time framework to two intervals'!. In the
research process we observed the language forms contained in tweets and monitored the
attempts to “recontextualize” certain information and events for the purpose of achieving
cancellation. In addition, by monitoring the frequency of the words used in tweets, we tried
to recognize the topics that particularly stood out during the observed period.

This research is aimed at understanding the manner in which Twitter users shape the
discourse about cancel culture in the current Russian-Ukrainian war and at establishing how

' A hashtag may be positioned as a point of association, organization, unification and polarization.

By using a hashtag within an ad hoc community, the users are able to get involved in communication
regarding the topic stated in the hashtag without any further requests in terms of mutual following on
the social platform and they do not even have to be registered Twitter users (Bruns & Burgess, 2011).
"' The study of a specific instance within the phenomenon and not the study of the phenomenon on
the whole will improve the clarity when elaborating on cancel culture and monitoring the intensity

of tweeting about this topic.
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people use Twitter to express and communicate their opinions, feelings and experiences
regarding the Russian-Ukrainian war and, in the end, to determine the characteristics
of cancel culture and its intensity in relation to the observed period. We start from the
assumption that the intensity of cancellation increased in the second observed period.
Moreover, in such situations it is common for tweets to be written mainly in an aggressive
tone and inappropriate language which contains insults and threats. We suppose that those
aggressive tweets towards the Russians and/or the Ukrainians have a greater support of
the public and that they serve to call for action and for punishing the actors in this war.
The sample included as many as 693 tweets containing hashtags #CancelRussia,
#BanRussia, #CancelUkraine and #UkroNazis. The sample is deliberate when it comes to
the choice of hashtags. When choosing hashtags, we were guided by their being connected
to the phenomenon of cancel culture, i.e., we placed our focus on those very hashtags that
have some of the main characteristics of this phenomenon and chose those that were most
commonly ion use with the main hashtags - #CancelRussia and #CancelUkraine. The
tweets were extracted and data were analyzed with the aid of the quantitative data analysis
software NVivo. The NCapture supplement was also used for segregating data from Twitter.

RESULTS OF THE QUANTITATIVE CONTENT ANALYSIS

Out of the total of 693 analyzed tweets in two observed periods, the largest number
of them had the hashtag #BanRussia in the second observed period (March 2023) (29.7%)
as compared to 8.1% in the first observed period, followed by #CancelRussia with 28.4%
also in March 2023 as compared to March 2022 (10.7%) and #UkroNazis, which had 15.1%
tweets in the second observed period as compared to 4% in the first observed period.
Hashtag #CancelUkraine had 3.3% tweets in the first observed period, and only 0.6% in
the second (Chart 1).

The tone used in these tweets was mostly negative and accounts for 61% of all tweets.
The positive tone was not found in any tweets, while 38.9% of them were neutral (Chart 2).

Half of the collected messages referred to the general event, i.e., the conversation
about the war, which accounts for as many as 50%. A large number of the messages also
referred to the criticism of the Russian sportsmen’ participation in competitions - a total
of 28.8%. This topic provoked huge discussions on Twitter, and terrorism (5.5%), victims
(2.3%) and sanctions (6.2%) were often talked about as well.

The language of the collected messages was mainly current/standard (41.9%). This
is followed by slang and offensive language with 19.7% and 38% respectively.

A total of 64.3% tweets showed the reaction of the public to the ongoing war, whereas
the most common feeling was apprehension (52.7%), followed by anger (37.3%) and ridi-
cule (8.5%). All in all, the majority of these tweets manifested negative emotions towards
the Russian-Ukrainian war.

In 35.6% cases, the authors of the tweets remained reserved, which does not mean
that the tweets expressed no reactions and emotions, but that they had no clearly formed
opinion about this situation.

Due to the dissatisfaction of the public, the call for action was mainly an option for the
majority of the users when writing tweets (55%), while 44.4% tweets did not choose this option.
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When calling for action, the most frequent requests were to suspend financial support to the
war (15.6%), the cancellation of the participation in sport, scientific and other competitions
(14.4%), cancellation of the Russians and the Ukrainians in 9.5% cases, and requests for their
arrest (3.2%). The research results show that the tweets which expressed anger were mainly
accompanied by support in the form of a high number of likes (more than 300) (21.8%).

Out of the total number of tweets related to this event, 81.1% did not resort to attacks
of any kind. Those who did it tended most to attack the personalities of the presidents of
Russia and Ukraine (7.2%), while such attacks also referred to the politics pursued by the
presidents of these two countries (6.5%).

DISCUSSION

From the results obtained by the qualitative content analysis, we can see interesting
patterns in relation to the use of hashtags on Twitter in different time intervals. A larger
number of tweets with hashtags #BanRussia and #Cancel Russia were written in the second
observed period, i.e., in March 2023, while a number of tweets with hashtags #CancelUkraine
and #UkroNazis decreased in the same interval. We suppose that in the first period, i.e.,
at the beginning of the war, the public was not sufficiently informed about the situation,
which limited the discussion on Twitter. With time, Twitter users collected more infor-
mation and thus were able to understand the events more deeply, which led to the users’
greater interest and activities. In the second period, by connecting into activist groups
usually formed by cancel culture, people with similar attitudes posted more intensively
on Twitter. This can also explain the increasing number of tweets, including hashtags. In
addition, the more frequently a hashtag is used, the more its popularization and the number
of tweets will increase.

Tweets are in 61% cases written in a negative tone, which may be said to be typical of
cancel culture. The cancel strategy is commonly used to shame individuals with the intention
of punishing them, while consequences can have various degrees of gravity, ranging from
limiting access to public platforms to ending career and enticing legal prosecution, which
is often accompanied by insults, aggression, strong language etc. On the other hand, pub-
lic events and conflicts often cause strong emotional responses among people. They most
commonly form their attitudes about events based on the information obtained from media.
Media reporting often emphasizes negative aspects of conflicts and disputes and usually pre-
sents them in a sensationalist way, which may encourage negativity and affect the manner in
which people perceive information and then express their attitudes on Twitter. The negative
tone, besides being typical of cancel culture, may also be a consequence of Twitter as a very
efficient tool of this phenomenon. The discourse most frequently encountered on Twitter is
often dehumanizing, saturated with hate speech and collective anger manifested through a
rather simple form and with no possibility of writing about it on a broad scale (Bouvier, 2019).

A large number of tweets referred to brands i.e., sponsors cooperating with Russia
or Ukraine. Cancel culture largely affects the brands cooperating with the person that has
been the target of cancellation. Historically seen, brands remained outside politics — with
a good reason - because taking sides may alienate a large number of their customer base.
However, when it comes to cancel culture, brands can also suffer costs if they fail to take
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sides because remaining neutral in this case means being an accomplice (Bakhtiari, 2020).
Today’s consumers are more empowered and informed than ever before and have expecta-
tions for words to be realized into acts, otherwise they might also be cancelled (Bakhtiari,
2020). The tweets focusing on victims in the context of the Russian-Ukrainian war often
used the words “genocide” and “Nazism” in order to emphasize tragic consequences. For
the sake of winning public support and proving the justification of their acts, the supporters
of one side in the conflict may use strong rhetoric techniques and arguments which are
focused on delegitimizing the other side. Genocide and terrorism are the topics that often
cause strong emotional reactions and can be used as a means of manipulation with public
opinion. We assume that in these cases the terms “genocide” and “Nazism” were used for
winning as large number of people as possible who will go for the target.

According to the quantitative analysis results, the tweet authors were most common-
ly upset regarding the overall situation, and this emotion was mainly related to the first
observed period. We assume that such feeling prevailed due to the lack of information
about the future course of the situation and about the actual scale and consequences of
this war. As the situation gained pace and the public had a broader picture of the Russian-
Ukrainian war, on Twitter there was an increasing number of tweets full of aggression, as
well as ridicule. Cancel culture largely implies reactions accompanied by affect; namely,
the tweet authors do not think about the content shared on their profiles, but they only try
to give their comments as soon as possible, even if what they have to say is not important,
and often they do not consider the consequences of such comments on the person they
address (Papacharissi, 2015; Sampson et al., 2018). The result is most often aggression,
which was contained by a large number of the analyzed tweets, but also ridicule that may
be interpreted as yet another form of delegitimization and devaluation of the target for the
purpose of easier removal of the target from public discourse.

Apart from all these emotions, the call for action was an expected option for most
users when writing messages (55%), while 44.4% of the messages did not resort to this
option. Thus, there are different forms of cancel culture, many of which are present in the
activities called for in the analyzed messages (Velasco, 2020; Lawson, 2020), from the desire
to absolutely suspend the financial support to Russia and Ukraine, through the pressure
on other brands to stop cooperating with them, to the arrest of the political leaders of
these countries. These are typical tools of cancel culture which the public demands. The
most frequent call for action was to suspend financial support, but also complete removal
of these countries from the public discourse, which is the ultimate goal of many cancel
culture movements (Velasco, 2020).

In the end, we see that the tweets saturated with an aggressive tone enjoyed larger support
of the public. This tells us that exposure to people with the same opinion gives individuals
self-confidence to openly express their extreme opinions, either by giving a like as a form of
support to a certain attitude/view of the situation, or by writing a tweet in which they express
their personal attitude. Twitter social platform may be, among others, guilty of the increased
effect of cancel culture because it functions so as to create a certain ideological climate, i.e.,
to direct users mostly towards those who share similar views and ideas (Bouvier, 2020).

Hashtags are exceptionally strong tools in promoting ideologies and constructing
meanings because in only a few words they get social messages across and affect the structure
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and rhetoric means of whole micro-posts, creating a narrative in which similar messages are
shared on a daily basis to achieve a certain change in the discourse, which has been observed
in this case as well. When someone identifies themselves with a group to which they have
no personal access, social media provide space for finding solidarity and support that would
otherwise be impossible. Finding communities often leads to the formation of different
groups. On one side, we have a “we” group made up of a number of individuals sharing
similar beliefs, ideas and goals and, on the other side, there is a “they” group that includes
people who do not share the same qualities with the “we” group (Stadtfeld et al., 2020).

The critical analysis of the discourse shows that pronouns are one of the main gram-
matical forms used for manipulating people classifications and social relations regarding
status and power (Van Dijk, 1998, p. 203). Pronouns such as “we”, “us” and “they” can be
used as a concept for creating the feeling of the imagined collective interest, as well as for
denoting a mutual friend or enemy. It has turned out that the polarization into “we” and
“they” is a strong characteristic of affective communities in social media, even when what
mobilizes “we”/“us” or what connects them in terms of arguments, priorities and goals, may
be unclear (Bouvier, 2019). Negative valuation of social actors, as explained by Zappavigna
(Zappavigna, 2018), is an extremely affiliative practice which enables the construction and
sharing of social relations and the shaping of identities and communities.

It is interesting how Twitter users fearlessly called for the condemnation of those
who, in their opinion, deserved it.

Example 1: “Paranoia will only increase for you, Putin. The hammer of justice
is raised above you”
Example 2: “Zelensky you are a war criminal”

We can see that the tweet authors address presidents informally, i.e., by using their
first names. Just as in the high modality of posts, this creates the feeling of a self-confident,
uncompromising clash with the leaders of these countries and all those who support them.
The same refers to their commitment and clarity as to what should be done. This can also
be interpreted as an important part of affective connection, but also as a way of creating
the feeling that there is an ongoing direct action - attacking the target.

Another characteristic observed in the analysis of these tweets is the large presence
of insults, outbursts of anger, strong language etc.

Example 1: “So, is this gobshite going to point the finger now and require how
much others have to help? #cancelukraine”

Example 2: “The nice Ukrainians that you are supporting. The faster those
scumbags disappear from the planet the better #Ukraine #ukrainerussia #NaziUkraine
#Zelensky #zelenskiwarcriminal #cancelukraine #russia”

Example 3: “Russia terrorist Nazi country must be destroyed and will be
#RussialsATerroristState #russiaisateroriststate #cancelrussia”

In the situations such as the war, tweets are saturated with affects. This very saturation
with affects is one of the characteristics of cancel culture and as suggested by Ott (Ott, 2017)
those who tweet may not too carefully monitor and consider every tweet as part of a clearly
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formulated rational report, but in most cases, they will be emotionally charged and inconsider-
ate, as well full of the desire to express an attitude about a certain matter as quickly as possible.

Sarcasm, irony and all forms of humour fulfil the social need for acceptance, connec-
tion and the feeling of belonging to a certain group, which also constitutes the feature of
communicating on social networks (Holton & Lewis, 2011). We have encountered different
forms of humour while analyzing the following tweets.

Example 1: “Toilet paper in colours of Ukraine flag is a billion-dollar idea right
now. I am a buyer 100%. #Ukraine #Nazis #Ukronazis”

Example 2: “The tragic-comic thing is that the #UkroNazis are now beginning
to believe their own propaganda”

Example 3: “Maybe come up with a rape competition so that #Russia can get
at least some medals? #RussialsANaziState #banrussiafromolympicgames #olym-
picgames2024 #Paris #RussialsATerroristState #banrussia”

From the communication perspective, humorous messages often imply that individ-
uals have at least some prior knowledge about the topic that is discussed. Those with the
common knowledge and common emotional constructs are more easily accepted (Holton
& Lewis, 2011). Humour can either unite or divide individuals within a group, helping to
construct or deconstruct identities (Holton & Lewis, 2011). Humour in these hashtags also
has a form of a set of gifs, images and other visual material (Photograph 1).

In fact, in the photograph we can see the representatives of the Ukrainian army with
the flags of the countries that helped this army by sending weapons and military equipment,
with the tweet author sarcastically expressing doubt about whether the representatives
of the Ukrainian army will even recognize “Mister Kinzhal” in case “he” knocks on their
doors. Namely, Kinzhal is the Russian hypersonic air-launched ballistic missile with nuclear
features, designed to destroy all types of the NATO defence system near the Russian border.

The following example is Photo 2, which shows the armored fighting vehicles load-
ed on the ship, with the caption: "Preparation for leaving out Russian culture from the
curriculum". During the Russian-Ukrainian war, there is an evident tendency of negating
and marginalizing Russian culture as one of the most important and most influential ele-
ments of Russia's soft power. Excluding works of great Russian writers and artists, such as
Dostoevsky, Bulgakov, Pushkin, Tchaikovsky and many others, from teaching curricula,
from international book exhibitions and literary festivals, suspending grants for translat-
ing contemporary Russian authors' books, may be considered part of a broader trend of
removing or weakening the elements of Russian cultural heritage, which could potentially
weaken its international influence.

Another characteristic of cancel culture we have encountered while analyzing tweets
is the dehumanization of political actors of Russia and Ukraine, and their connection with
Nazism and fascism.

Example 1: “Ruzzia is a terrorist state! €7 It should be expelled from the UN
Security Council! #banrussia”

Example 2: “YES! RUZZIA GO HOME AND NEVER COME BACK #cancel-
russia #RussialsATerroristState”
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Example 3: “oh Russians paid the whole demonstration in Brussels, all the far
rights, as usual? #RussialsATerroristState #RussialsANaziState #cancelrussia Russia
must get out of Ukraine first! And the peace comes when the Russian fascists leave

«,_»

Interestingly, the authors of the tweets in most cases used double “z” when writing
about Russia and the Russians. We assume that the use of the term “Ruzzia” denotes con-
nection with Nazism, as well as with the symbol Z which in the ongoing war has become
the Russian war symbol assumed to mean “for victory” and appears on all Russian war
vehicles for easier identification, mainly connected with the Nazi practice by Russian
opponents. However, as we can see from the above-listed examples, this practice is not
related solely to Russians, but also to Ukrainians. The critics of Ukraine have even made a
hashtag which directly connects Ukrainians with Nazis (#Ukronazis). The most efficient
way of demonizing the enemy nowadays is its connection with the Nazi experience because
when a nation is ascribed acts similar to the Holocaust, there is no need at all to question
whether it is necessary to stand in its way (Marseni¢, 2023).

Furthermore, we notice that the political leaders of Russia and Ukraine are attrib-
uted the acts of terrorism and genocide. Typical of the cancel culture phenomenon is the
identification of actual events with much more serious and tragic events for the purpose
of a stronger attack against the “target”.

Example 1: “Do you support Russian terrorism and genocide of Ukrainians?!
What a shame!! Blood of Ukrainians now on your hands! #RussialsATerroristState
#cancelrussia”

Example 2: “Despite Russian war crimes, genocide and the arrest warrant for
international war criminal Putin, the International Olympic Committee and its pres-
ident Thomas Bach decided to allow Russian and Belarusian athletes to participate
in the Olympics. #BoycottrussianSport #banrussia”

Example 3: “Peace cannot now occur. The #Ukronazis don’'t do cease-fires or
peace agreements. Their interest is only in genocide to purge those deemed racially
inferior. As for #Zelensky, it will be his demise when the #USWarMachine informs
his #Ukronazi pals that he is no longer of use”

In these “campaigns’, the concept of genocide has proved to be an extremely useful
political tool. Here, the focus is not on whether the crime of genocide has actually been
committed, but on the use of the term itself in order to discredit the target more easily.

In our analysis, we also found that the authors of the tweets explicitly spoke about
the very act of cancellation even though they contained the hashtag #cancel, which shows
us that they were familiar with the practice of cancellation and in what way it was realized.
Although most users who leave messages on the network participate in cancel culture, only
a small number of them openly speaks about this phenomenon. We suppose that in these
cases users see themselves as “associates” who try to intensify and strengthen the effects
of this phenomenon.

The suspension of financial support is one of the hardest consequences in the prac-
tice of cancel culture so far. It is achieved by calling all associates to give up financing a
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person who is a target of cancel culture if they themselves do not want to be characterized
as persons who support an undesirable attitude, event etc.

CONCLUSION

In this research, we started from the question in what manner Twitter users create a
discourse about cancel culture and how they negotiate about it, and what the intensity of
cancel culture was on the example of the Russian-Ukrainian war. The cancellation process
of the Russians and the Ukrainians began several days after the beginning of the war, which
also led to the beginning of online reaction, with the messages inundating Twitter. A larger
intensity of messages was found in the second observed period, i.e., in March 2023. The
tweets are mostly written in a negative tone, reflecting general dissatisfaction of the public.
The users mainly left comments which reflected anger and agitation because of this issue.
Calling for action turned to be an option for the majority of Twitter users, and the most
wanted action was that the associates and sponsors should give up cooperation with the
war-waging countries, that they should stop receiving financial support, as well as that they
should be completely removed from the public discourse.

Those who tweet have a strong feeling of dealing with activism and fighting for social
justice, which can be seen from the emotional intensity of tweets. Moreover, the presence
of moral anger, the use of the informal “you’, i.e.., first-name terms, and unfaltering high
modality in writing tweets, looking at the “perpetrator” from above, indicate that Twitter
users see this as collective mobilization and fight against the perpetrators of such acts. This
can also be seen in the use of the so-called ideological square, i.e., in the constant polari-
zation into “we” and “they”. To some users, Twitter has clear associations of representing a
democratic voice, a voice from below, which with its experience, just as in the case of earlier
movements, such as #MeeToo and #BlackLivesMatter, can contribute to achieving justice.
When cancellation is applied, the perpetrator usually becomes a “devil”, and the public,
at the same time, fights for social justice, but is also entertained through creating various
textual and/or visual materials at the expense of the perpetrator of the act. In the cases of
cancelling a person, brand or company, Twitter users have become a well-organized team
which performs cancellation by a clearly established patter that has proved adequate in our
case as well, having in mind that it contains all characteristics of former cancellation exam-
ples. In these cases, the ritual stages of cancellation and the types of jokes and the so-called
memes can also be quite well-known because they have been seen in the previous cases
of cancellation. In addition, irony and all forms of humour have proved to fulfil the social
need for acceptance, connection and the feeling of belonging to a certain group, which is
yet another form of association and collective mobilization of Twitter users. Moreover, the
results showed that negative tweets had larger average support in the form of likes, which
is typical of the previous cancel forms on this platform.

The analysis shows that hashtags are powerful linguistic and semiotic resources be-
cause they act as extenuating means of confirming someone’s group identity and ideological
affiliation, but they also have the power to establish the direction and narrative to be kept
for the sake of changing the discourse.
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In any case, the phenomenon of cancel culture requires further studying of its effect
on the representation and voting right, particularly in understanding the consequences of
the cancellation act, no matter whether social change has occurred or not.
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APPENDIX / ITPVJIOT
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Hashtag Tone
\‘ " = HA3AL
@ HA3AD N
@ BACK
@ BACK
m Negativan/negative m Neutralan/neutral

m #CancelRussia22 m #CancelRussia23

Ipadmkon 2. Ton / Chart 2. Tone

#BanRussia22 #BanRussia23
m #CancelUkraine = #CancelUkraine23
m #UkroNazis22 m #UkroNazis23
Ipadmxon 1. Xewiniai / Chart 1. Hashtag
@ HA3AL
@ BACK

®ororpaduja 1. Cymwam ga Su onu fipefio3Hanu iociioguna
Kuncana axo du um 3axyyao na epaiiia. | Photograph 1. I'll doubt if
they’ll recognize Mr. Kinzhal if he comes knocking on their doors
#Hypersonic #Kinzhal #Russia #Ukraine #DeNazification
#NATORUSSIAWAR #UkroNazis”
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4= HA3AL
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dotorpaduja 2. Oiiuc koju je gati: ,IIpuiipema 3a usdayusarve pycke
kyniiype us kypuxynyma” | Photograph 2. The caption: “Preparation
for leaving out Russian culture from the curriculum”
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